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Abstract

Role model has received remarkable attentions in entrepreneurship literature over long time but majority of studies were conducted 
in western context. As an explorative study, this paper attempted to replicate the effect of role model in eastern context based on 
the discussions in the literature, using total 440 samples made of Korean and Chinese university students. This study examined the 
impact and effectiveness of role model on promoting entrepreneurship of university students, considering the main stream of 
entrepreneurship study has been concentrated on the effect of entrepreneurial education. Our findings presented that role model had a 
positive impact on both entrepreneurial self-efficacy and entrepreneurial intention of Korean and Chinese university students. Also, 
entrepreneurial self-efficacy had a significant and positive relationship with entrepreneurial intention of university students. The result 
of this study implies that role model need to be factored into entrepreneurship education curriculum in order to make it more 
effective and powerful promotional and educational tool for young university students. Theoretical and practical implications were 
presented based on the findings of this study. 
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Ⅰ. Introduction

Entrepreneurship involves a complicated process influenced by 
various elements. Launching and sustaining a successful venture 
is composed of a function of individual factors like competence 
and motivation as well as contextual factors like environment 
(Naktiyok et al., 2010). In the process of being an entrepreneur, 
the impact of real life role model has been highlighted as a key 
factor which reinforces desirability and feasibility on entrepreneur. 
For example, role model can work as an antecedent of 
entrepreneurial decision toward creating a venture by affecting the 
thought process of potential entrepreneur(Auken et al., 2006). 
Particularly, the influence of role model is not only learning 
about entrepreneurial behaviors and getting motivated to act in 
similar ways, but also developing an entrepreneurial identity and 
translating of ones' imagined possibilities(Laviolette et al, 2012). 
As such, a number of studies presented the meaningful effect of 
role model on entrepreneurial decision(Cooper & Dunkelberg, 

1987; Brockhaus & Horwitz, 1986). Interestingly enough, these 
studies suggested that 35 to 70 percent of nascent entrepreneurs 
had entrepreneurial role model who served as guidances toward 
entrepreneurial career pathway(Laviolette et al., 2012). Specifically, 
role model provides potential entrepreneurs with their seasoned 
knowledge and experience. As a consequence, these potential 
entrepreneurs can develop an intimacy with entrepreneurship, and 
absorb entrepreneurial knowledge which is prerequisite for being 
entrepreneurs(Dyer, 1994). As a consequence, exposure to role 
model can provide invaluable knowledge, self-confidence and 
stimulate individuals their own entrepreneurial career and identity 
(Laviolette et al., 2012). Mueller & Dato-On(2008) claimed that 
exposure to positive and negative role model enables people to 
assess their capabilities for taking an entrepreneurial career paths. 
Observing behaviors of credible and competent role model is 
critical in enhancing self-efficacy and entrepreneurial intention of 
individual. Meanwhile, Chen et al.(1998) suggested that starting 
of one's own venture is defined as an intentional and purposive 
action. And entrepreneurial self-efficacy (ESE) is one of the core 
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constructs related to intentional decision making. Individuals are 
prone to make a choice the situation where they expect high 
personal control, while they tend to avoid the situation where 
they expect low personal control. Therefore, people determine and 
select their own career pathways based upon their perceptions 
about their capabilities. In this regard, self-efficacy of potential 
entrepreneurs has been regarded as an key antecedent with 
various individual and environmental variables which affect 
entrepreneurial intention, as it influences a person’s career choice 
and development (Naktiyok et al., 2010). Many studies have been 
carried out to verify the relationship among role model, 
entrepreneurial self- efficacy and entrepreneurial intention(Chen et 
al., 1998; Kickul & D'Intino, 2005). However, most of the 
studies have been executed in the western context and therefore, 
it rare to find studies in Asian region(Jiang & Wang, 2014). For 
example, western culture represents high individualism and low 
uncertainty avoidance, while eastern culture is both high 
collectivism and uncertainty avoidance(Naktiyok et al., 2010). 
Thus, cultural traits play key role in entrepreneurial process, and 
more studies are needed to test the key determinants affecting 
entrepreneurial activity in this region. The aim of this paper is to 
explore the impact of role model on entrepreneurial self-efficacy 
as well as entrepreneurial intention of Korean and Chinese 
university students. 

Ⅱ. Literature Review

2.1 Role Model

The effect of role models is generally known as having a 
positive relationship with career development of people. The ‘role 
model’ was introduced by Robert K. Merton in 1957, as an 
individual being compared with others who aspire his or her 
social role and so want to emulate him or her(Holton, 2004). 
Role model is defined as individuals who provide examples other 
people to emulate, and who stimulate or inspire to make a 
decisions of others' career as well as attain certain goals(Bosma 
et al., 2011). Bucher & Stelling(1977) categorized role model 
with five types such as partial, stage, option, charismatic and 
negative. The partial type refers to the most common aspect that 
exhibits a certain trait or skill, while the stage type is the 
requirement to be accomplished by an individual at a certain 
phase of a training course. The charismatic type indicates the one 
who inspires others to be anxious to be as similar to the person, 
because the role model is perceived as admirable. Meanwhile, 
Ibarra(1999) suggested that people imitate role model during role 
transition process using one of three different types of strategy; 
wholesale, selective, and true- to-self imitation. Wholesale strategy 
means adoption of the role model with less adaptation. Selective 
strategy refers to modifying some core components of the role 
model for creating a new composition. True-to-self strategy is 
one's concern for not faking but being genuine as the role 

model. 
Gibson(2004) delineated that role models play important roles 

in providing learning, motivation and inspiration of others. The 
presence of role model is also important in terms of helping 
others define their self-concepts, specially when the role model is 
perceived as trustworthy and professional person(Gist & Mitchell, 
1992). Thus, the role model can become powerful tool for 
delivering values, attitudes and action, specially when an 
identification exists with the role model(Bandura, 1986). 
Laviolette et al.(2012) argued that influence of role model is not 
limited to learning entrepreneurial behaviors and getting motivated 
individuals to act in similar ways. Role model even influence 
developing of one's entrepreneurial identity. So, Dyer(1994) 
stressed that utilizing real life role model is a crucial element for 
effective entrepreneurial learning. Two studies of Scherer et 
al.(1989a & 1989b) noted that role model influences 
entrepreneurial self-efficacy of individual, desire for being an 
entrepreneur as well as entrepreneurial intentions. As a 
consequence, exposure to role model is positively related to 
taking an entrepreneurial career(Douglas & Shepherd, 2001). 
Mueller & Dato-On(2008) argued that exposing to positive and 
negative role models help students assess their capabilities as to 
committing to the entrepreneurial career. Thus, they suggested 
that it is vital to make credible and professional role models 
available to students for fostering self-efficacy and entrepreneurial 
intention. Yang(2017) found that role model affects promoting 
entrepreneurship for high school students positively. Thus, it is 
inferable that role model also may have a significant relationship 
with fostering entrepreneurship of university students. 

2.2 Entrepreneurial Self-Efficacy

Markman et al.(2002) suggested that self-efficacy is one of the 
traits associated with entrepreneurial pursuits and new venture 
growth. Self-efficacy serves as a source of motivation that is 
associated with one's trust and belief about his or her own 
capability to accomplish a task, and so it influences the 
individual's cognitive level(Harrison et al., 1996). Self-efficacy is 
defined as one’s belief about their ability to mobilize cognitive 
resources and manage the course of actions required to carry out 
a given task without failure(Bandura, 1982). Bandura et al.(2001) 
argued that self-efficacy can be acquired through four incremental 
ways like mastery experiences, modeling or observational 
learning, social persuasion, and emotional arousal which is 
assessments of one's physiological state. In particular, modeling 
learning has been highlighted in the aspect of it’s impact on 
entrepreneurial self-efficacy. For example, parents, coaches and 
mentors influence increasing entrepre-neurial self-efficacy and also 
career expectations(Scherer et al., 1989b). Likewise, Boyd & 
Vozikis(1994) stressed the importance of interpersonal 
relationships and exposure to role models in terms of dealing 
with anxiety and stress. 

In the same vein, Hsu & Chiu(2004) came up with 
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self-efficacy belief which refers to a self-appraisal based on the 
trust of one's own capabilities. They argued that it  influences 
individual’s efforts against obstacles down the road as well as 
determination to the activities that need to be performed. 
Tsang(2001) suggested that self-efficacy contains two types of 
beliefs; the first one is about the individual competence that is 
related to work performance, and the second one is about the 
activities that should be carried out successfully to acquire 
specific outcomes. Thus, if the beliefs are positive, one would 
organize necessary activities in a way to be successful. However, 
if the beliefs are negative, regardless of possession of relevant 
competence, one would neither likely to start performing the task 
nor keep performing it in the face of obstacles, because of 
skepticism about their capability. That's why self-efficacy beliefs 
matter and why individuals behave differently under the similar 
knowledge and competence they acquired(Milstein, 2005). 
Likewise, King(2004) argued that individuals who possess high 
self- efficacy beliefs formulate higher career goals, and then put 
more efforts along with their career strategies aiming at those 
goals. Thus, self-efficacy and intention enable person to exhibit 
his or her career management activities which link to the 
achievement of career goals that one desires. Thus, individuals 
select situations in that they expect to control highly, while they 
decline situations in that they expect low personal control. Based 
on this view, Chen et al.(1998) suggested that assessment of 
one's own capability allows him or her to prepare for and select 
a specific job in that they perceive efficacious, but refrain from 
the job in which they feel incompetent. Thus, self-efficacy 
becomes a key antecedent of intention in terms of career 
selection and development. Particularly, Boyd & Vozikis(1994) 
proposed that self-efficacy is a crucial antecedent for developing 
entrepreneurial intentions. 

Meanwhile, entrepreneurial self-efficacy belief (ESE) is defined 
as the perception about an ability for being an entrepreneur, and 
the belief of executing entrepreneurship roles and tasks 
successfully(Boyd & Vozikis, 1994). Thus, individuals who feel 
higher ESE belief are prone to be entrepreneurs. ESE belief is 
an explanatory variable that decides the power of entrepreneurial 
intention as well as possibility of intention bridging to one's 
entrepreneurial activity that differentiates others from 
entrepreneurs(Chen et al., 1998; Markman & Baron, 2003). 
Yang(2014) reported mediating role of ESE in the relationship 
between entrepreneurship education and entrepreneurial intention. 
Moon & Yang(2018) outlined that ESE has a positive 
relationship with entrepreneurial motivation, too.

2.4 Entrepreneurial Intention

Intention is defined as a conscious state of mind that is 
related to control of attention, experience and activity for 
accomplishing a certain goal(Bird, 1989). Intention has been 
treated as a key element and so gained remarkable attention in 
entrepreneurship literature over past several decades. Notably, the 

two entrepreneurial intention models have been established; one is 
entrepreneurial event theory by Shapero & Sokol(1982), and 
another one is theory of planned behaviour by Ajzen(1991). 
Krueger et al.(2000) claimed that no other factors can predict 
entrepreneurship better than intention with solid theoretical 
foundation built by Shapero & Sokol(1982), and Ajzen(1991). 
They noted that intention gives stronger impact on 
entrepreneurship than personality, personal traits and even  
situational factors. Likewise, Honig(2004) depicted that intention 
is the best predictor of entrepreneurial behaviour.  Shapero & 
Sokol(1982) explained that intention to create a new business is 
determined by two factors; perceived desirability and perceived 
feasibility. Perceived desirability refers to a degree of 
attractiveness to start a new venture business, while perceived 
feasibility is perception about one’s own ability to be an 
entrepreneur. Krueger et al.(2000) claimed that intention is 
associated directly with perceived feasibility and desirability. In 
the meantime, Ajzen(1987) outlined three antecedents of 
entrepreneurial intention through theory of planned behavior; 
subjective norms, attitude toward behavioral outcomes, and 
perceived behavioral control. Subjective norms refers to perceived 
expectations of important others and then, willingness to follow 
them. Leroy et al.(2009) depicted subjective norms as 'the 
normative beliefs toward entrepreneurship as a career choice 
weighted by motivation to conform to the normative beliefs'. 
Attitude toward behavioral outcomes is individual's expectations 
about the act of creating a new venture. Perceived behavioral 
control indicates perceived personal capability to carry out a 
particular behavior successfully, which is the same concept of 
self-efficacy suggested by Banudra et al(1982). 

Prior studies present that the heightened entrepreneurial 
self-efficacy is highly related to entrepreneurial intentions and 
subsequent entrepreneurial behavior. Therefore, they argued that 
self-efficacy is a key antecedent of developing entrepreneurial 
intention(Boyd & Vozikis, 1994; Krueger & Brazeal, 1994; 
Drnovsek & Erikson, 2005; Sequeira et al, 2007). Also, 
Shapero(1975) delineated that role models like family members 
play an important role in forming entrepreneurial intention of a 
person, as they facilitate individual enhance desirability and 
credibility to be an entrepreneur. In the same vein, Auken et 
al.(2006) argued that role model influence entrepreneurial 
intention of individuals if they can change their attitudes and 
beliefs about perceived ability to become a successful 
entrepreneur. The findings of a series of domestic study(Yang, 
2014; 2016; 2017) presented that entrepreneurial intention has a 
positive and significant relationship with the antecedents such as 
role models, entrepreneurial self-efficacy, entrepreneurial 
education.  

Ⅲ. Research Design

3.1 Research Framework
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The major aim of this study is to attest the effect of role 
model on ESE and entrepreneurial intention of both  Korean and 
Chinese university students. We propose a simple research 
framework that ascertain applicability and validity of the 
hypothesized theory by using samples made of Korean and 
Chinese university students. <Figure 1> presents the research 
model. 

<Figure 1> Research Model

3.2 Hypotheses Development

3.2.1 Role Models and Entrepreneurial Intention
Role model is the individuals whose behaviors are emulated by 

others, and those who stimulate or inspire to make a career 
decision of others(Bosma et al., 2011). So, role model also plays 
a key role in learning, motivating and inspiring other 
people(Gibson, 2004). The existence of role models is important, 
because they help individuals define their self-concepts by 
perceiving them as trust-worthy and professional people(Gist & 
Mitchell, 1992). Dyer(1994) argued that exploiting real life role 
model is a crucial in effective entrepreneurial learning. Scherer et 
al.(1989a & 1989b) claimed that role model influences 
entrepreneurial self-efficacy of individual, desire for being an 
entrepreneur as well as entrepreneurial intentions. Douglas & 
Shepherd(2001) delineated that exposing to role model is 
positively related to being an entrepreneur as a future career. 
Also, exposure to positive and negative role model enables 
students to assess their capability as to committing to the 
entrepreneurial career. Therefore, it is important to make credible 
and professional role models available to students when fostering 
entrepreneurial self-efficacy and entrepreneurial intention(Mueller 
& Dato-On, 2008). Based on the discussion, it is inferable that 
role model would affect positively entrepreneurial intention of 
Korean and Chinese university students. Thus, it is hypothesized;  

H1. Role modes influences entrepreneurial intention of both 
Korean and Chinese university students positively.

3.2.2 Role Model and Entrepreneurial Self-Efficacy
Dyer(1994) argued that presence of real life role model is a 

crucial component for individuals to learn effective 
entrepreneurship. He also claimed that family relationships and 
role model including economic factor are the typical antecedents 
to career selection. Laviolette et al.(2012) suggested that influence 
of role model is beyond learning entrepreneurial behaviors; 
getting people motivated to act as similar ways as role model, 

and developing entrepreneurial identity as well. Scherer et 
al.(1989a & 1989b) presented positive relationship between role 
models and entrepreneurial self- efficacy of individuals. Mueller 
& Dato-On(2008) noted that exposure to positive and negative 
role model enables students to appraise their capability as to 
engaging in the entrepreneurial career. Accordingly, having 
competent role model in place is critical to young students for 
nurturing entrepreneurial self-efficacy. So we establish a 
hypothesis as following;

H2. Role model influence entrepreneurial self-efficacy of both 
Korean and Chinese university students positively.

3.2.3 Entrepreneurial Self-Efficacy and

Entrepreneurial intention
Entrepreneurial self-efficacy is treated as an explanatory 

variable of entrepreneurial intention that can connect to  
entrepreneurial activity, which differentiates others from 
entrepreneurs(Chen et al., 1998; Markman & Baron, 2003). Chen 
et al.(1998) depicted that appraisal of one's own ability enables 
individual to select a specific job in which they feel competent, 
but avoid the job in which they perceive incompetent. It's why 
entrepreneurial self-efficacy comes into play as a key antecedent 
of intention when choosing a career. Boyd & Vozikis(1994) also 
suggested that entrepreneurial self-efficacy is a major antecedent 
affecting entrepreneurial intention. So, those who has higher 
entrepreneurial self-efficacy belief tend to be entrepreneurs. Thus, 
we argue that entrepreneurial self- efficacy of Korean and 
Chinese university students would be positively related to their 
entrepreneurial intention. So, it is hypothesized that;   

H3. Entrepreneurial self-efficacy influence entrepreneurial 
intention of both Korean and Chinese university students 
positively.

Finally, we suggest that entrepreneurial self-efficacy has a 
mediating role between role model and entrepreneurial intention. 
Yang(2014); Moon & Yang(2018) depicted that entrepreneurial 
self-efficacy has as a mediating effect in the entrepreneurial 
process of Korean and Japanese university students. So, following 
hypothesis is suggested; 

H4. Entrepreneurial self-efficacy mediate the relationship 
between role model and entrepreneurial intention of 
Korean and Chinese university students.

IV. Methodology

3.1 Participants and Procedures

Students of three universities were surveyed in korea and china 
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regarding the influence of their role models on entrepreneurial 
intention and entrepreneurial self-efficacy during three months 
from April 01 to June 31, 2018. A total 440 valid responses 
were gained from both countries (224 from Korea, 216 from 
China).  

The development of the instruments was based on a careful 
review of literature in the area of role models, entrepreneurial 
self-efficacy, and entrepreneurial intention in entrepreneurship. The 
questionnaire was divided into two sections. The first section 
asked students to fill in the basic demographic information 
including university name, school year, major, age, gender and 
parents job. The second section asked students to rank score of 
each measuring items of three key variables which are made of 
5 questions each (5-point Likert scale; 1=never and 5=very 
often), considering the best match with their thought and 
perception with their own free will. The Chinese survey questions 
were developed on the basis of back-translation procedure(Brislin 
et al., 1973) based on Korean version. The first step was to 
translate Korean version into Chinese language by two Chinese 
graduate  students who are studying business management in 
Korea. Then, the Chinese version was translated reversely into 
Korean language by a Chinese professor who earned Doctorial 
degree in Korea to make sure the homogeneity of the survey 
questions. Besides, we double checked the cognitive homogeneity 
of the instrument by means of t- test analysis. The result 
presented the survey questionnaire was free from cognitive 
homogeneity issue; t-value of each instrument; role 
model=-2.031(p=.043), entrepreneurial self-efficacy=-.789(p=.430), 
entrepreneurial intention=-1.383 (p=.167).

 

3.1.1 Role model
The measuring instrument for role model (RM) were developed 

based on the prior studies of Douglas & Shepherd(2001), 
Gibson(2004), Laviolette et al.(2012); Yang(2017). We defined 
role model as the one who inspires and stimulates others to 
make an entrepreneurial decision. The question items included 
'whenever I meet successful entrepreneurs, I feel attractiveness on 
start-up of my own business', 'I desire to follow the same career 
path of successful entrepreneurs', 'Many successful start- up cases 
arise my passion toward being an entrepreneur'. 

3.1.2 Entrepreneurial self-efficacy
The definition of entrepreneurial self-efficacy in this study is 

the belief of one's capability for creating a new venture business. 
We referred to the studies of Chen et al.(1998), Markman & 
Baron(2003); Yang(2014) for developing the measuring items. 
Some of the items are 'I am able to win the severe competition', 
'I'm confident to run a venture successfully, once I determined to 
start', 'I can overcome whatever difficulties I may face with'.

3.1.3 Entrepreneurial intention
We defined entrepreneurial intention as one's mind-state 

towards establishing a new venture vigorously. The items were 
developed on the basis of previous studies including Noel(1998), 
Sequeira et al.(2007) Drnovsek & Erikson(2005); Yang(2017). 
The items included 'Having my own business is very attractive', 
'I have prepared to start up a new business step by step', 'I'll 
take entrepreneurial opportunities whenever they come to me'. 

3.1.4 Control variable
Age, gender, school year and parental role models are known 

to enforce entrepreneurial intention, and so they are important 
items for control variables (Van Gelderen et al., 2008). In this 
study, we have used 4 key control variables such as gender, 
school year, major and parents job. Gender and parents job were 
coded as dichotomous variable(0= male, 1=female, and 
0=employer, 1=employee).

The sample of this study is made of undergraduate students of 
the faculties across social science, natural science, and art and 
physical education of three different universities in Korea and 
China in 2018 academic year. 

<Table 1> Demographic Characteristics

Korea(n=224) China(n=216)
Freq. Weight(%) Frq. Weight(%)

Gender
Male 149 66.5 78 36.1

Female 75 33.5 138 63.9

Univer.
A 73 32.6 93 43.1
B 107 47.8 65 30.1
C 44 19.6 58 26.9

Year

Freshmen 38 17.0 83 38.4
Sophomore 103 46.0 115 53.2

Junior 42 18.8 17 7.9
Senior 41 18.3 1 .5

Major
Social Science 174 77.7 168 77.8
Natur. & Enig. 36 16.1 29 13.4
Art and Phy. 14 6.3 19 8.8

Parents
Employee 108 51.8 144 66.7

Self-employed 116 48.2 72 33.3

The advantage of this sample is to capture a broad perception 
of university students about entrepreneurship regardless of the 
faculties of the students. The percentages of male students were 
66.5%(Korea) and 36.1%(China) each, and thus, the percentage of 
female students were displayed reverse results; 33.5%(Korea) and 
63.9%(China). Sophomore students occupied the biggest part from 
both countries; 46%(Korea) and 53.2%(China). Again, social 
science was the top ranked in terms of faculty of the students. 
Regarding the job of parents, 48.2% of Korean students replied 
their parents are self-employed, which is higher than 33.3% of 
Chinese students.

  

IV. Result

4.1 Data Analysis

In order to test the hypotheses focused on Korean and Chinese 
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university students, one dataset was made by integrating 
individual data of the two countries into one. Then, factor 
analysis was applied to group 15 items into the categorized 
variables. SPSS PASW Statistic 18 version was adopted for 
analysis. Principal components analysis with Varimax rotation 
method was used for simultaneous multi-group exploratory factor 
analysis (EFA), to determine the dimensions and assess content 
and construct validity of each identified variables. In the first 
run, the result identified three distinct groups of related variables. 
But, one item measuring entrepreneurial intention was cross- 
loaded onto the group for role model, which was omitted from 
the data, accordingly. In the second run with the remained items, 
we gained three distinctive factors. Factor loaded value of ESE5 
appeared to be .521 which showed the lowest, and this item was 
included in the analysis as factor loading higher than .50 was 
regarded high enough to be included in a factor grouping(Auken 
et al, 2006). The three factors explain 64.45% of the total 
variance. Kaiser-Meyer-Olkin Measure of Sampling Adequacy 
(KMO) was .907, and Bartlet's test of Spherecity classified the 
data as adequate for analysis(3439.72, p<.01). Thus, the 
pre-requisites of factor analysis were all satisfied. <Table 2> 
reports the results of factor analysis. 

<Table 2> Factor analysis result

Item
Facto

r1
Facto

r2
Facto

r2

Accumul.
variance

(%)

Eigen
Value

Cronbach'
s α

RM2 .833 .174 .135

22.996 3.449 .828
RM1 .827 .206 .145
RM4 .703 .245 .121
RM5 .604 .079 .282
RM3 .595 .299 .096
EI3 .269 .819 .159

44.269 3.191 .882
EI5 .114 .805 .242
EI1 .304 .785 .219
EI4 .345 .751 .147

ESE1 .119 .176 .838

64.450 3.027 .847
ESE4 .080 .140 .801
ESE2 .201 .191 .783
ESE3 .306 .172 .676
ESE5 .310 .489 .521

RM: Role Models, EI: Entrepreneurial Intention, ESE: Entrepreneurial
Self-Efficacy.

  
All the validated variables in each group were summed up to 

form the independent, mediating and dependent variables that 
were subsequently used in the regression analysis model. 
Hierarchical multiple regression analysis was used to test the 
relationship between the variables.

<Table 3> presents the descriptive statistics that include means, 
standard deviations, and inter-correlations among all the variables.

<Table 3> Descriptive statistics and correlations

Variable Mean SD RM ESE EI
RM 3.443 .723 1
ESE 3.535 .655 .439*** 1
EI 2.885 .975 .440*** .439*** 1

*** p< .01

As illustrated in <Table 3>, inter-correlations among the 
variables are all significant and positive(p<0.01); RM is 
correlated with ESE(r=.439) and EI(r=.440). ESE is also 
correlated with EI(r=.439). As all r values are below .80, the 
data have no potential problem with multicollinearity (Hair et al., 
2010).

4.2 Test Results

The multiple regression was applied to verify each established 
hypotheses by entering the control variables first, and then the 
main effect variables. We have also ensured tolerance and 
variance inflation factor (VIF) of the data in accordance with the 
suggestion of previous study. As presented on <Table 4> and 
<Table 5>, the tolerance values were ranged from .684 to .971, 
all of which are higher than 0.10(Hair et al., 2010). The VIF 
values for all variables were also in the range of 1.030 to 1.463, 
all far lower than the cut-off value, 10(Belsley, 1991). Thus, it 
was identified that the data have no multicollinearity problem. 

<Table 4> Hierarchical regression results on H1 and H3

Variable
Model1 Model 2 Multicol.
β SE β SE Toler. VIF

Control
Gender
Major
Year

Parents

Independent
RM
ESE

-.122
314***
.030
-.222**

.100

.076

.049

.094

-.006
.258***
.036

-.168**

.522***

.511***

.077

.059

.038

.072

.057

.062

.800

.969

.684

.949

.730

.721

1.250
1.032
1.463
1.054

1.369
1.386

R²
ΔR²

F value

.063

4.841

.455

.392
44.841

*p< .1, **p< .05, ***p< .01

Having satisfactorily results with the data, hierarchical multiple 
regression analysis was applied to appraise the direction of the 
relationship. In this step, EI is considered as dependent variable. 
Four control variables were entered in the first model which is 
the base model for the test. And then, two independent variables, 
RM and ESE were entered in the second model. The result of 
regression equation presented significance statistically, that 
explained 45.5% of the variance on entrepreneurial intention. The 
result presented that both major(β=.258, p<.01) and parents job
(β=-.168, p<.05) had significant relationship with EI of 
university students in both countries. RM and ESE were also 
related significantly with EI; RM(β=.522, p<.01) and ESE(β
=.511, p<.01). From this finding, we can infer that students 
major and parents job could be important antecedents on EI. 
Likewise, RM and ESE displayed positive impacts on EI. Thus, 
H1 and H3 were  supported. <Table 4> shows hierarchical 
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multi-regression results for H1 and H3. H2 proposed that RM 
has a positive relationship with ESE of university students. The 
test result presented that RM(β=.461, p<.01) yielded a 
significant effect on EI. Model 2 displayed a significant change 
of R² from the base model((ΔR²=.250). Therefore, H2 was also 
supported. <Table 5> reports the regression result for H2. 

<Table 5> Hierarchical regression results on H2

Variable
Model1 Model 2 Multicol.
β SE β SE Toler. VIF

Control
Gender
Major
Year

Parents

Independent
RM

-.188**
.065
.023

-.061

.069

.052

.034

.064

-.170**
.045
.038
.056

.461***

.059

.045

.029

.077

.038

.815

.971

.686

.950

.983

1.227
1.030
1.457
1.053

1.018

R²
ΔR²

F value

.029

2.159

.279

.250
23.770

*p< .1, **p< .05, ***p< .01

Finally, ESE was tested as a mediator in relationship between 
RM and EI. The test procedure was followed the suggestion of 
Baron & Kenny(1986), in which if effect of independent variable 
on dependent variable drops down to zero when mediating 
variable is controlled, it is said that mediation is taken place 
perfectly. On the contrary, if effect of independent variable on 
dependent variable drops significantly but not to zero, then it is 
said that partial mediation is occurred(Preacher & Hayes, 2004). 

<Table 6> Mediating Effect of ESE

Step
Depend.

Var.
Independ.

Var.
B

(non-standard)
SE β

1 EI RM .773(c) .053 .574***
2 ESE RM .461(a) .038 .504***

3 EI
RM .527(b) .057 .388***
ESE .530(c') .063 .357***

*** p< .01

In Step 1, RM was related to EI(c) significantly(β=.773, 
p<.01). In Step 2, RM was related to ESE(a)(β=.461, p<.01) 
significantly. In Step 3, RM(b)(β=.527, p<.01) was related to 
EA positively, when ESE(c') (β=.530, p<.01) was controlled. 
Thus it appeared that ESE had a partial mediating effect between 
RM and EI. <Table 6> presents mediating effect analysis. Based 
on the equation c-c'=ab, the size of mediating effect of ESE 
comes to .243(.773-.530=.461x.527). Therefore, H5 was supported 
partially.

V. Discussion and Conclusion

Role model has been highlighted in entrepreneurship literature 
over long time, and many studies have focused on western 

context. This paper, as an explorative study, attempted to 
replicate the effect of role model in eastern context combined 
with educational settings based on the discussions in the 
literature, using samples of Korean and Chinese university 
students. A fundamental purpose of this study was to investigate 
the impact and effectiveness of role model on promoting 
entrepreneurship of university students in the region. Given the 
fact the main stream of entrepreneurship study has been focused 
on the effect of entrepreneurial education, the findings of the 
study may provide some meaningful implications in both 
theoretical and practical aspects. Our findings exhibit 
entrepreneurial role model has positive impact on both 
entrepreneurial self-efficacy and entrepreneurial intention of 
Korean and Chinese university students. This finding implies that 
role model should be factored into entrepreneurship promotion 
program to be more effective and powerful educational tool for 
young people. 

Here is the summary of our findings; First, role model has a 
positive relationship with entrepreneurial intention. This finding 
supports the study of Douglas & Shepherd(2001) and Mueller & 
Dato-On(2008). Second, role model displays a significant 
relationship also with entrepreneurial self-efficacy. This finding is 
in line with the suggestion of Scherer et al.(1989a & 1989b). 
Entre- preneurial self-efficacy shows a positive relationship with 
entrepreneurial intention. This result supports the argument of 
previous studies(Chen et al., 1998; Markman & Baron, 2003). 
Throughout replicative attesting the relationships among key 
variables based on the previous studies, this study presents a 
meaningful result that the effect of role model is workable and 
applicable in eastern context which was verified same as in 
western context.  

Our finding provides an evidence on the importance of role 
model with regards to the practical approach for nurturing 
entrepreneurship that is useful to the authorities of school. Those 
supportive activities of role model like personal and professional 
involvement, advice based on the seasoned experiences, personal 
mentoring, internship, observation, and discussion could give a 
strong impact entrepreneurship of young people. Therefore, we 
suggest that it is important not only to have an well-designed 
entrepreneurship education program in place, but also to make 
qualified role models available to the students in the course. For 
instance, university professors can design entrepreneurship 
education including role models mentoring session in the course. 
Students should have many benefits by interacting with 
entrepreneurs as role models who are currently managing, leading 
their own businesses, and challenging harsh business environment. 
Consequently, we propose a binary approach combining 
entrepreneurship education with role model which could create 
more powerful synergy effect in real world.  

While the findings of this paper present several useful results, 
we have some limitations in this research that may give an 
opportunity for following study. First, the sample size was 
relatively small and based only upon students from three 
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universities in both Korea and China. Future study could examine 
the findings using a larger sample in order to generalize the 
results. Even though the major interest of this study was focused 
on the effect of role models, the current research model is 
viewed so simplicity. Thus, prior research including interviews 
and other qualitative data need to be carried out first before we 
came up with the examined results for university students of 
Korea and China. Finally, a cross-cultural study is suggested to 
distinguish the common and different traits in entrepreneurial 
activity between Korean and Chinese university students.
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창업역할모델이 창업자기효능감과 창업의도에 미치는 영향:

한국과 중국대학생들을 중심으로*

양 준 환**

국 문 요 약

역할 모델은 기업가정신 분야에서 오랫동안 많은 관심을 받아왔지만 대부분 연구는 서양 환경에서 주로 이루어져 왔다. 탐색적 수준에서 진행

된 본 연구는 선행연구를 바탕으로 동양적 환경에서도 역할 모델의 역할의 유효성을 검증하는 것이 주목적이다. 이를 위해 역할 모델과 관련된 

네 가지 가설을 수립하고 한국과 중국대학생들로 구성된 표본 440부를 이용하여 실증 분석하였다. 특히 본 연구는 그간 대학생들의 기업가정신 

함양과 관련된 대부분 연구가 기업가정신교육의 효과를 살펴보는 것 위주로 진행되어 왔다는 점에 비추어 대학생들의 기업가정신 증진을 위한 

역할 모델의 중요성을 살펴보고자 하였다. 검증결과 역할 모델은 한국과 중국대학생들의 창업자기효능감과 창업의도에 모두 유의한 정(+)의 영

향을 미침을 알 수 있었다. 또한 창업자기효능감은 대학생들의 창업의도에도 유의한 정(+)을 미치는 것으로 나타났다. 본 연구는 역할 모델의 

중요성에 대하여 서양 환경에서 검증된 연구결과들을 동양 환경에 적용하여 동일한 결과를 확보하였다는 점에 의의를 둘 수 있다. 또한 대학생

들의 기업가정신 함양을 위해서는 기업가정신교육뿐만 아니라 역할 모델을 충분히 활용되어야 함을 보여주고 있다. 따라서 본 연구의 시사점으

로 향후 좀 더 효과적인 대학생들의 기업가정신 함양을 위해서는 기업가정신교육과정에 역할 모델이 충분히 고려되어야 한다는 점을 제시하고 

있다. 연구결과에 따른 이론적, 실무적 시사점을 제시해 두었다.         

핵심주제어: 역할 모델, 창업자기효능감, 창업 의도, 한국대학생, 중국대학생 
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