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The Research Regarding the Effect of Consumers' Motives on Perceived
Usefulness of Word—of—Mouth Marketing in Online Shopping Mall Contents
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It is true that internet provides consumers with an efficient way to search information
with minimal effort and cost, which facilitates better decision making. Especially, previous
studies revealed that the online word-of-mouth marketing is widely used as a source of
consumers’ information seeking and purchase decision making. Even with this importance
of the online word-of-mouth communication on internet, few researches have systematically
addressed the issue. This study investigates the effect of consumers’ motives on
perceived usefulness of word-of-mouth marketing in online shopping mall contents.

The results are as follows : First, choice uncertainty, perceived sacrifice, and social
pressure play an important role for perceived usefulness of word-of-mouth marketing.
Second, perceived usefulness has directly affected consumers’ quality perception. Thus,
it is essential for internet companies to find ways to encourage their customers to engage
in word-of-mouth communication on their websites.
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