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It is widely recognized that tourism information can be defined as useful and reliable reference
which significantly influences the traveler’s decision making. As the tourism organizations with
online network, along with information system offer an array of information to the public, the
passengers more frequently seek and search needed information via internet. However, currently
existing tourism contents are mainly designed for suppliers, being viewed by customers
perspective, those contents do not reflect the clients inquiries and needs.

With the advent of consumer based technology and favorable environment, current
tourism-related web sites show some changes from tourism suppliers to User-Created
Contents(UCC). The major purpose of this research is to identify the tourism contents provided
by both supplier and tourists themselves. Additionally , this paper also indicates research issues
for further study.
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