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Trend of City—brand Slogans in Korea and Solutions for Their Development

HZ TAMAEY 4802 B ANAXAA A EAHAE £E2HE 7
th EXBAC £208 Aust] glo] ExHoln Bl A Wo] 2 £ RS J|2ARE e

2 399 EAERE 24 A AlEe FUl9 TABAE £231 7 A E v 3 BA8t st

FUY SAHAE £2He EQo2E A tFEo] TAEE T3 gl 722 A APl
AA2E EE 44 71NE 242 AHEIh AFAd EARHE 279 AL 712 Qo E
AEA 27 5 5 Y} AY 5h9 13487, B3}, FA} Sol 7 £27 vho] S ol ApEA ol
728 AR 270 B = gtk @71F FHA XXX ¥ F37] Ak uH, HE 4A
o] glojof stk Ed A Folx IR BRI FHY F = ARYAC|HC] o] FojAu] TA B
= 2748 o] Ha BASEAY JIAE MY Aotk

B A0 | SAOE | BME £27 | Ol0[HIEIE| | ZAIHHE

| Abstract ;

As part of city marketing, many local governments are recently developing or have already
developed a slogan for their own city brand. This study aims to provide basic source materials
for an efficient and more systematic way in current development of the slogan for a city brand.
Therefore, this study compared and analyzed the cases for developing the slogan for a city
brand in Korea and in other nations, presenting some feasible solutions.

As for the characteristics of the slogans for city brands in Korea, they were all
campaign-type slogans with a single-component structure that includes the city’s name. They
mostly used abstract values as their subject material. The basic requirements for producing a
successful city-brand slogan include the emphasis on the quality of being unique and
differentiated. A city-brand slogan must incorporate the kind of natural environment, the
culture, the history, etc that are unique to the region in order to become a creative and unique
slogan. Rather than being swayed by short-term trends, a city-brand slogan must have a long
term vision and strategy as well as a clear and accurate setup. Also, a city-brand slogan will
proliferate and create values as a brand when shared communications with all local residents
continue to occur after developing the slogan.
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