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Effect of Female Fans' Sport Consumption Motivation on Intention to Re—-attend and
Word Of Mouth Intention According to Level of Team Identification
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i Abstract i

The current study sought to acknowledge the female sport fan as a sport marketing segment.
In order to do so, female sport consumption motivation was identified and among motivation
factors, factors effecting re-attend intention and word of mouth intention according to level of
team identification was identified. In order to accomplish the purpose a focus group interview
was conducted concerning female sport fans, and a survey took place in Korean Pro-sport event
collecting 300 data. Among 300 data 248 data were used for the analysis. Using Lisrel 87 and
SPSS 15.0 correlation analysis, descriptive analysis, confirmatory factor analysis, and multiple
regression analysis was conducted.

The results of study are as follows,

First, 9 female sport consumption motivation was identified and among these factors, skill,
achievement, drama, and escape had a positive effect on re-attend intension. Second, among 9
female sport consumption motivations skill, achievement, and social factor had a positive effect
on word of mouth intention. Third, among the motivation factors, factors effecting re—attend
intention had difference on the level of team identification. Forth, among the motivation factors,
factors effecting word of mouth intention had difference on the level of team identification.
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