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Research on Market Segmentation by Beer Franchise Restaurants Selection
Attribution
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The purpose of this study is to segment visitors for beer franchise restaurants. Total of 308
questionnaires were distributed to the beer franchise restaurant customers of Kangnam area,
Seoul. To accomplish the aim of this study, author took the following three steps. Firstly,
literature review was done to find out selective attributes for restaurant and bar and market
segmentation. secondly, Selective attributes of beer franchise were analyzed and five factors,
—'additional service’, 'side dish quality’, ‘service class’, "accessibility’ and 'outlet image’- were
extracted. Lastly, customers of beer franchise shop were divided into two groups by the

selective attributes, —'simple visiting group’ and ’active lover group’. Those variables-loyalty,
intent to recommend and overall satisfaction- have significant influence on ’active lover group'.
Other than that, other variables -demographic characteristics and customer’s behavior
characteristics— didn’t play important role to distinct two groups. As a result, only basic
information for setting up marketing strategy of each market was provided.
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