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A Study on the Image Positioning of Internet Shopping Mall

Yz

Aejieta s

Kyung—Hee Kim(khkim@silla,ac.kr)

2 7oA B 27 ofulx] Fro] TN shotste] A Am|AECA) of@A 7]

A= glom, & ofd ojnjA & AZsh= Blo] HE AAAL vlAYo] B AUE ALE TES S
FAMY A WFE AL stk BAEY AHY 2B E oK AFARAY L, T &

Al 2917), delsg, 4, B4 Fo) 2902 £2H oA olnx BrEH LA
ES I B 2% A S8 ) LA A2 A2 R Aol s Aok, 49
2 olulAziol 71 Apastelel iz 4 AFHUAMAGHolm 1 A e S4B
BO Uebieh 3 Aol ARG B GEd 208 B HEES o3l AT Aot
AT, olei@ AFATE Fgel AT g AR 2BE Aol wHAR ARARE DAY
AN £88 Nz} @ 5

Jl'

B A0 [ 0OlX| | X|ZE | MBE 1 O|AH |

This study intends to figure out the image evaluation properties of internet shopping malls and

suggest a strategic direction for positioning through establishing a perceptual map on how the
actual customers remember them and which image expression would make the most effective
marketing. According to the result of analysis, the images of internet shopping malls were drawn
as elements such as product information service, customer service after purchase, atmosphere,
convenience, safety, and fame. And according to the result of making a perceptual map, it showed
that there was a meaningful difference in the customers’ perception on competitive shopping malls.
The most discriminative property among the images of shopping malls was product information
service, and the least discriminative property was convenience. In addition, there showed a
meaningful difference in the customers’ preference and ideal point on internet shopping malls
between the subdivided groups of customers. It was verified that in this internet shopping mall
market where competition is getting severe, the result of this study can be a useful foundational
data in establishing a marketing strategy of market segmentation.
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