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Effects of the Corporate Image on Customer Value and Loyalty
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The corporate image in the modern competitive industry is one of the most important factors that
invites customer’s desire of purchase. The purpose of this study is to find out how the corporate
image influences to the customer value and loyalty deciding customer’s desire of repurchase and
is to know the important factors of corporate image. The results of this study is that corporate
image has an effect on customer value and satisfaction. Also customer value influences on customer
satisfaction. Customer value and satisfaction have an effect on customer loyalty as the important

factors. Through the results, customer’s high recognition of the corporate has an influence on
customer value.
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