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The attitude of community members plays a key role for sponsorship response. Theory of

identification is very important to understand the attitude of community members. Community
identification can effect to behavior and attitude to sponsors of community members.

This study examines antecedents of community identification and relations between community
identification and sponsorship response.

I found that sense of community effect to community identification and community loyalty.
Satisfaction of need, membership, and emotional ties effect to community identification and
community loyalty. But influence effect only to community loyalty. Community identification effect
to community loyalty. And community loyalty effect to sponsorship response.
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