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Influence of Exhibition Service Attributes on Customer's Satisfaction and Behavior
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Abstract

The objectives of the study were to investigate the influence of exhibition service attributes
on customers’ satisfaction and behavior intention.

A method of this study was a survey research. The samples selected were 430 exhibition
visitors to KINTEX for 2007 Seoul Motor Show. According to the results of this study, first
of all, there is a significant relationship between information service and customer’s satisfaction.
Second, there is a significant relationship between convenience service and customer’s
satisfaction. Third, there is a significant relationship between promotion service and visitor's
satisfaction to exhibition. Forth, there is a significant relationship between Customer’s
satisfaction and revisit intention. Fifth, there is a significant relationship between visitor’s
satisfaction to exhibition and recommendation intention.

The result of this study will be helpful for the exhibition industries, giving needs to establish
the marketing strategies.

B keyword : | Exhibition Service | Customer's Satisfaction | Revisit Intention | Recommendation Intention |
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HEMH|A(information service)
Eeo| MEHN 1.000 0.739
Eeo| HE MY 0.946 0.052 18.125 0.712
TARILEXIE T2H] 0.995 0.054 18.360 0.725
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fit index: x * =475.181, df=225(x * /df=1.078), p=0.126, GFI=0.943, AGFI=0.915, NFI=0.966, CFI=0.966, RMSEA=0.013,
RMR=0.020
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Fit index:
AGFI= 0.910, RMR=0.020, FI=0.996, NFI=0.962, RMSEA=0.017,
p=0.038.

*p¢0.10, **p(0.05, ***p(0.001
x?=526.808, df=471(x* /df=1.119), GFI=0.936,

a3 1, H7RE 2HEN

x 2=526.808, df=471(x*/df=1.119), GFI=0.936, AGFI=
0910,  RMR=0.020,  CFI=09%,  NFI=0.962,
RMSEA=0.017, p=0.033. W} A= A55
g FHAE AR deht Aol A9E A
o2 e

ShA AT A7 7HES Amos 502 01%}0% A%
gk A3 [ 5] B [19 21k 2o ekt A2t
H 7px]oh a3 BA S 91 oM 7}é°d
Hla, Hib, Hlcs= 257 AA A o5 A o= 4
HEH AR 2 ARG H(+)9] JFE )=
2 0.2 JERGTHB=0.225, t=4.434, p<0.001). Eg, He
Az AR G(+)9] G vAE Ao
ERFTH(B=0527, t=7.139, p<0.01). TFx|2to. 2 51 A4
22 AR (+)9] FFE AT o' ekt

A_

Yy EFHEA 1 2 3 4 5 6
HENMHIA 3.49 .78 1.000
HOlMH|A 3.32 .76 722 1.000
SEAMH|IA 3.33 .81 751 .788 1.000
kil 3.43 .72 711 .787 .756 1.000
THEZIAL 3.38 .74 .526 .556 .632 .637 1.000
FHOIAL 2.54 .98 .488 .557 572 .645 .689 1.000
) BE dEAr= p0.0101M RARKYS HE).
E 5. 71875 Ay
7 ZE ERES EEEA ot oot SECE]
Hla FEAMHA—DZHOEE 0.225 0.053 4.434 0.000*** AHEH
H1 Hib HO|MH|A—TDZHOEE 0.527 0.074 7.139 0.000*** XHER
Hic SEMH|A3—TZH0LE 0.094 0.055 1.705 0.088* RHEH
H2 OZHOEES— H oA 0.848 0.067 12.592 0.000*** XHEH
H3 OZHOEE—FHOIAL 0.789 0.071 11.163 0.000*** RHEH

F) *p<0.10, **p¢0.05, ***p<0.001
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