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Consumer Confidence, Identification, and a Brand Attitude according to the On—line
Brand Community Type
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Abstract

With the recent growth of the Internet, the on-line brand community has been a major vehicle
for building a corporate brand asset. This study aimed to identify the effective relationship
between confidence, identification, and a brand attitude according to the on-line brand community
type. As a result of an empirical analysis, first, the customer—driven community showed higher
confidence and identification than those of the corporate-held community. Also, the
customer—driven community was assessed more favorable also in the brand attitude. Second, the
interactive effect between the community type and community activities was found to be
significant in the confidence of the community confidence, and it was also the same for the
identification of the community. Therefore, it would be necessary for companies to prepare
strategies for improving the level of confidence and the identification of consumers in
consideration of the community type for effective brand management on-line.
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