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This study proposes a theory of consumer experiences based on a cognitive science

framework that serves as an alternative to the mainstream marketing paradigm of information
processing and choice. The theory consists of three key theoretical constructs: experiential
modules, primary vs. secondary experiences, and the hierarchy of experiential modules. Based
on this theory, this study investigates the effect of experiential attributes and functional
attributes on consumer’s product evaluations, and the moderating role of consumer’s
knowledge. The main research findings are (1) the subjects react faster to sensory and affective
stimuli(ex: experiential attributes) than they do to intellectual stimuli(ex: functional attributes),
(2) the interaction modularity of attributes(functional vs. experiential) * tempo(normal vs. fast)
x product knowledge(novice vs. expert) appear significantly with product evaluation as the
dependent measure.
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