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It a very important part to keep a good relationship with supporters to promote the activities
smoothly in non-profit-making organizations. The donation, a financial source of
non-profit-making organizations, and the volunteer activities of supporters are also born from
the identity with the supportive organizations.

This research is a study about the relationship sustainability with supporters and supportive
organizations, which is practiced with the variables of image, service quality, ethics, activity,
satisfaction, trust, and intent of sustaining their support of supportive organizations. This
research aims at making the model of relationship-sustaining intent of supporters and
supportive organizations on the bass of the relationship between the conceptual definition about
supportive activities and the variables influencing the supportive activities, and at suggesting
the marketing points of non-profit-making organizations on the base of the model.

This is because the concept of service quality about non-profit-making organizations has not
been formed yet, and so it does not influence the trust or the satisfaction. Other assumptions
seemed to have some relationship. As a result, in order to increase the intent of sustaining
support and the trust in organizations, they need to inform supporters of the image or the
results of activities by means of active marketing activities.

m keyword : | Nonprofit Organizations | Image | Service Quality | Trust | Ethics | Satisfaction |
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