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Campaign Strategies of Sports Sponsorship and Ambush Advertising
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Abstract

This study compares the national telecom commercials during the World Cup in order to
investigate the communication effects of sponsorship and ambush advertising . It conducts KTF
and SKT advertising in 2006 as empirical study for exploring the communication effect. As a
result, empirical study says that there is no difference between sponsorship and ambush
advertising in terms of attitude toward advertising, and ambush advertising results in higher
attitude toward brands than sponsorship ads. The significant difference is not found in free
recall, the higher rate of miscognition occurs in ambush advertising. Thus, this study confirm
the significant implication that sponsorship advertising and ambush advertising should be
conducted under the long-term and consistent communication strategies. This means that
corporate communication strategies through sports events should be carried out centering
around the campaign. It is expected that the findings of this study contribute to develop the
sponsorship theory and provide practical implications on campaign strategy to advertising
specialists.
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