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Abstract

This study scrutinizes the similarity difference between parent brand product and extended
brand product of franchise business and its effect on the attitude toward extended brand product.
Results showed that the similarity difference is appeared according to product extended. The
cognitive attitude and the behavioral attitude toward similarity difference are also appeared to be
different as high in product similarity leads to high in both cognitive and behavioral attitude. The
result also showed that the food similarity compare to the technological similarity has higher
impact on attitude. These study results provided a significant insights in brand extension
strategy of franchise business.
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