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Credibility of e=WOM in Travel Industry, and Its Influence in WOM Effect

Qo

25 AU U5t o] FoXAA LHAES 28Rl AlAR T8 T s FAHRE &4
A HE 5 A H9k el o] #FAe HruF 9 F5o| FYse] mep 22l 7
(e~-WOM: Eloctronic Word-of-Mouth)2 @thAts]e] lojA 71 d3e Q= ARFYA A 4 F

sz FAskslet o= of At %’%Oﬂf‘iE <83 s Zteval stk

ool ¥ A= A8 FEe] AT B0P TS tho ekl Aol g Alg, nas
A< 2206, TALE AV TS 09 BAS 2T A, 20, L 2 sl
= W= 33U AU IS fes usii B, wds due TATS, 2A0E A A94E
el 349 G vl A0 ebid S, FTEE ;an_%}%on—z F4H P2 A
= Aoz GHSLON B TeLEolE feIaA e 54 elskel, WelA olAke 4419
S0 B AFUHE F3 2eke) 700l el ol 1E ez ¢ 347 wae g
29 g4 Bl nAo] olF AFAHoR £stu del AvSHEs wesiol 32 AAbeh

W Ao 2Rl 7 [ 219 | BAlE e | e | 78S | o s el |

Abstract

Today’s wide-spread Internet technology allowed consumers to access much Word-of-Mouth
information through an online board. As communication and exchanging information between
travelers becomes easier and faster, e-WOM (Electronic Word-of-Mouth) is recognized as one
of the most influencing communication methods in today’s society. This new trend implies a
significant impact to travel industry.

This study focuses on interaction between Credibility on e-WOM, brand attitude, WOM
acceptance, WOM activity and purchasing intention of travel product. The result of this study
suggests: (1) Credibility in e-WOM provides positive effect in brand attitude, (2) Brand Attitude
gives positive effect on WOM acceptance, WOM activity and purchasing intention of travel
product, (3) WOM acceptance gives positive effect on WOM activity, but it is not effective on
purchasing intention of travel product. Regarding e-WOM management of travel agencies
through its website or online community, authors would like to argue that travel agencies need
to build positive brand attitude based on Credibility in brand, which would lead consumers to
positively acknowledge its brand and spread words out to other consumers
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