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Abstract

With reviewing major advertising effect models, this research aimed to describe the accepted
view of how advertising works, to discover the limits of current advertising effects research
paradigm and to suggest the solutions. The results show that current advertising research has
been mainly focused on brand attitude but other advertising effects have been neglected. Due
to radically changing advertising media, the author proposes that new perspectives on the
advertising effect are needed such as brand perception, brand familiarity and brand salience.
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