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Abstract

Today, companies are facing business environments that are changing rapidly compared to the
business environments of the past. These rapid changes can be observed in areas such as
technology and market structure. To compete in rapidly changing business environments,
companies are consistently releasing new innovative products to meet consumers  satisfaction.
However, compared to the products that have already been successful in the past, innovative
products have higher uncertainty in terms of meeting consumer’s technical and emotional needs.
Therefore, marketers of the companies put lots of efforts to reduce the risks of new innovative
products’ failure. In this study, we conducted 2(process simulation / outcome simulation) x 2
(hedonic / utilitarian) experiment to analyze the effect of mental simulation and product type on
innovative new product evaluation. The results of this study are following.

In process simulation, evaluation of utilitarian innovative new product was higher, but hedonic
innovation showed higher evaluation in the outcome simulation. Based on research result, we
recommend proper application of mental simulation.

B keyword : | Mental Simulation | Innovative Product | Product Evaluation |

Haext : 20144 098 122 Atk el 2014 109 24
THUXL 20144 108 24 WAMAMRE : bR e-malil : ajwl0@ync.ac.kr



14 No. 12
Alg o]

[=2X| '14 Vol.

WO T —
$TETIZEY TITEICUYE TL
_dﬂﬂmawoﬂﬁnch =E e R g v P K I L O
T T A wo FEEHALL o
prizozty kgt epo T s2EZ 2R &%
%E%% W 2 T MW%WEﬂEW@ﬂA xW_ ctwwmmo %) Mo W
TP g T s Py S Bl S 3 HEsiZe mE
= 0 X (i < N O 0 S R 5o X
wﬂ%wﬂwqmﬂa LefZf v R =
1 o o —_— B N s w.l — £ T = vy
gr oy sT = (o G B Ex¥dEcaIr T
eaHEEIME TR YRS axT o tEnTrdER, BE
_ - o o = — % oo S =R v ~ ~ o
Loy B e B T = o S X - = W
peloerRr ATefiTdCa gEFIET e E 3z
B RTBER MR L J] 2 = 52 =y,@uR g 2
‘mEﬂeEZoJuQMo ,._Ijh.ﬁﬁli_lap,A o WGIBH&LE,EQ.AM@-
A o T VXﬁ%leg%%; - mﬁweigmﬂdarmﬁ
=l oy 7 o B o m KoM W oof ROOMERT T e n =8
nxn%ﬁiol,mﬂaﬁom %7?@&@@@.%4 F X Ex \%mum,_ﬂs,,]ﬂ%ﬂ
ah%ﬁnZf%muw%ﬂ.%%%ﬁoﬁﬂ%_dw@ x Prrs eIl
— = W o W I+ = PN TR Rr =% E SUANCINEY o5 °
cepbifzieciezicices B Eosirgliiictil
%@%ﬁ%:ﬁﬂwmol THE T @ B o< mmwofiooiﬁﬂ
RG] = Mo W ooy e = 1 Ne = .._o_.7lbxnﬁﬁﬂetd|.ﬂ%io
< B ETTRT RN T
o ® B T RO AT W
3 TE R T T W W T
froia — AR &F M WO =
J%Aﬁ%@xiwimm%ﬂﬂ1mjmwwwyu%M%E WE T BT ® W F
T " (v B s - = oF # o o T S TG N RS T TT O+ ﬂ\ym
ﬂEﬂo@a%%ﬂﬂ_wﬂmﬁge% I T = 3w T 2 Hgoo®uwx o g 2
@éﬂ@@ﬂﬂ%d&%x&ﬂo%Wﬂ%ﬂ.%ﬂ%w 2iss 2T = £5
ﬁdr.%%%%ﬂﬂomﬂﬁﬂa@mmwﬂwﬂmeﬂéﬂuEﬂ] Wr:uuuuﬁ%% R g
xR R o o ok o X %E]D%.n o N = Sl ™o &
g X o Wy o A4r — Jalia < R = o2 = o
ﬂ%ﬂﬂcgﬂoﬁalﬂ&ﬂ7ofnq@%%uﬂ gk TITELTR PEE
%&u‘}ﬁ%ﬂjmﬁ,wn@%ﬁﬂ% IO %%iﬂm.ﬂ%,
A N A NT R g P - v T s T e Tk
:.LOHW o) N o= LILCXLEWH]A] o o ]lzrﬁ_ﬂu,lr‘_t]rk,]ﬂe
otoﬁwﬁ.bﬁmaﬂ%otﬂour}%oLﬂ,_oeﬂx@.}omwoz]gm mﬂrul;o;_ooMHszt
o, o T o ;oVﬂﬂ,.luaﬁ,m_.uL%ﬂ_.W,Max,ﬂdm%mwdmﬂﬁoc,ﬁgmodrémdl
E&H%HT1umwmﬂ,@%M%%%%ﬂ@%euinﬁwﬁw“mw%w%mo_nmM%@j%
3 = ~ o " U i o+ o8 B o = il e R B
ol iz 1 ~ = X o of oy 20 o) T G ol A
w@ﬂ@qﬂmjgﬁqw1q%wa%gwﬁg5ywwﬂ@awﬂwaw%
ﬂ%@ﬂﬂﬁﬂﬂ%%.%ﬂ%ﬂ,ai.% A I I ARG T4
< N W w o OF oo Bk Wy R = o ook MR L & oy = Mo i B g
J%ﬂorﬂu1%mﬁk%ﬂﬂﬂw%q_ﬁﬂqn@%%_fWMﬁoﬂeo_zﬁwlmwdrﬂmmoﬂoiﬂﬂ_rmﬂa
o° o x° o ™ Ny O 1_,N|‘|\‘|1E7U [~ o = o W 0 o =
S . A A Tg NI RIETERF L TR © B o g T
%ﬂ@ﬁﬁzﬂx%ﬂo%%%O%NHT?%%H EF R g SR i .
KA =< O_L :.L ‘I:.LHL‘.JA\.ﬂo Udﬂﬂﬂvﬁ,ﬁ O#E —_— T 0
YT SR gNERL T 7A%%ﬂ@%ﬂﬁA@Xmﬂoaﬁb_bgmmﬂmuﬂgm
— ) ~ ~ — 0 o il ~ OF — 3 oR B
RTINS O A B B T A I~
R R pe T IR E R RIS BRE N WO
R N ® o 9 P

I(continuous innovation)<

fud

A
&

SEREES

3](2010)7} 18

wro
=



N MHE B7h Y NS, Foolzol ol ¥8: MEQYS SHoE 937

SA|
=

HE AlZ20[M0

2-5-(undesirable) S 7L 2dvlol] whRITH23][24]. <}

= w7 Ao

o}J

o

|

(perceived risk)= Al AF T8 Al A}

3 x

I

3
o

213 )

(dynamically continuous innovation)©] & ZH]

Aol FulsiEol} A3

=

Wk

ARl 2

3T
™

A7)

ks

of

S

3

3

919

Tl A B B Al

@ A\7kg)

227 oY
A1 A5

=
=

=0
=1

A

= g
= u

ud An

3T
h=3

SE
=

9]

71 9]

Al (discontinuous

innovation) & &1

AFHE AR

L
L

[27]. webA 2 Aol A

akA

A 7N

1 A28

9|

2o 72[15] ¢4

L
L

v}

HE
T2

29

ey

A

(1615 2ot FHZe] dyn|de]

2. HE Al=2{0]H

2.1 HEH AZ[0|M9| M|

14 Ad AlFeltth o714 71=4

e

r

S
S|

7&
£+ A (technological uncertainty)©] @ ‘& A14

o
A

o,

71QEe ulAAA AE o

ol
~

R

53
B

A

3

E
=

ol 57 9

=

o} ofm

Bo
el

7 golth

aie e
7be o

lez]
&
AEE

ARGl A Q=

3z
A=l

A

(171, =3 Zn)At

7, ol

g A1 A

3

i

o] ol=

=
=

o], ek Al

she

simulation) ©] 2}z

(high-complexity product)®]

3T
=

A2

o

o|J
s

ﬂnﬂo

el
A

U Aol

=0
=1

= Abe

o

E

Sy
AR
NI
b

1ok Al
L

R RONEE)

il

2 4

e

%l— Ho]—)d

€

el

< R

Pl Ha, A 2

OL—S

A

LR

el

"

jrvze]

Mo

S EER

e}, et

3H(obsolescence) A7 ok

12 AAE 78

A
o R B

sl Foi[2122]
u] 7 she] ek SH(desirable) 7} v}

]
S

(o3 =]
e A
k=

s

lefol of

o s
g Ft

A

AlE o]

3}

3}
=

KR
=



938 3=

Tk

HIx3t2|=FX| '14 Vol. 14 No. 12

27} A

2ol a4

anlzpe] ) o)a} AAe] ke v
o= WHRH YrH0-B. E W
AEHOIAE Bl AAH AEEA ol 1
sel spolela AFe] ols APk vl o)
W[30], ol Slol = vl k] |el7h oA ) gt
A Aae] ol SAbAAel v Gl B
H27h4) B ool 3 QrHAIIS)

W Ao Ae olEd b Aueles A4
142 ofn] sk, hofo] ojulgt Abgrol WS
w4 B BEE TAHOR s 1 RS 9y
a7] Slete] TAAR e Agelol e Ada vt

W oAb Aedom 0 BES st s

R

rr

o & ot

+ o

rlr

rir
(=

N
off i o
—z
9

=
X
&2
rlo
>
o
i
O
i
=5
]
g
o,
1ot

N
-

2.2 18 AlZ8(o|dat Zut AlEeolM

ek AlEHol A FEdl= 34 AlEw o] H(process
simulation), A2} Al&# o]4 (outcome simulation), &
A 27 A& o] (problem focused simulation), 32
%3 AlE# o] A(solution focused simulation), |74
AlE-# o] A (retrospective simulation), o2 A& o]
A(anticipatory simulation) 5] 1aL o]n] 7]& A
oA Z+ AlEeo]ld Qelel whet Anjztel Al Z47] tE
FEFE WA F Aok As g3lEE JTH28]137-39].
2 AFAE olgg AEH I TR/ ol A A
A3 Al Ed ol el dist
tl, B2 AFAkEo] W4 A&

LSRR ERE R D

ol
TR}

& o
Ol
—_-
rlr

° my ry
k)
>
il
=
o

o
l

i)
P
)
&l

rﬁﬁ
:‘—LEN

o
[ rlo

X

o

o

2

o
ol
=2
=
fa
S|
i
2
ofr
Qi
2
o
gt}
&
Ia
P
o
ofr
Qi
Ll

i
ol (S ot T

£
o o
N ko]
o g
o &

>
E
“ 3
lot ol

o,
o,
P,L >’_A_,
i o
o
T =
o=
o &
o2
B ng
i
oL i
{0 o o0 &

nﬂ'
(o
u
o
M
U wo
K
N

ol
=

@ﬁ}wmu M Aol 4
w320 Y7t o

=
o B

rir

—

JE o

A& Astaat sh=dl o, Azke] glojA |
¢l W(how-thinking) & F2ASH}H39]. 152
94E 9 a9 FEAEE AeEd B3
31, 5328 85(goal directed action)S A%t
15 gAsked B2 FrH36) o1l

= A9E 9 6}551] da¢t P35S

A8 AAAZIT

[e5

[UO
AN R

7

o o
rl

o
il
p‘L
o
B 0

@

offt
[

i

K
>

o gy

el ko

Loox

B o

ol
-

o ol 1 K
rE
=2

L

fu
=
>

o)
o
Bl
=3
it
o
QL
=
M
o o &

B4

te b
=N oy ¢
%0,
o

o &

f
R
&2
o
J

=
n o o

=
)
=
=
o
ol
2
=
AC)
oz
oz
ol
ol
rir
posy
|

1o
=

i

m
=
=
o
ot
ol
_(|)(_1‘
1o
—V‘—l'
T
>
N
e
>
Y
1o

=

rﬂ_ﬂ/ﬁ—‘
N
I~

o X

ox i
oz
ol
ol
‘
?_,l
ox,
lo
d
I
K
ful
An)
2
ox

o o

-
,A2e] wldol dja) A4
SR A4 T Be E%
o AE 58l 101 ) A@eﬂ SEER!

S

ro

~
i}

Bo sy o yo
o

-1?'~
. ©

rlo
2
o
tio
&
ofo
QL
F

i
=1
=
=2
%0,
(o
s
o
L)
ot
=

mot

= LR
ZH(self-efficacy) & 3lato] 53
9

& A=a}o, oirﬂ sg%ﬂl gjgh 271 oA AR
% 3

2 1E fof

Carpenter(1982)5< 159
AL FrdteE Ao] Av|Rf Fuo ol FAA ]l o5
& nRtks e $9E Byt

A FA o] Azto] FA 3 B AL T} o
Ak kol glo] ak1ardel AdEl 3
B7kake Aol 9

Hihow) ol =< w5 o] Ao, A
Fraagoln 2ulxel Azke gl Aoke A7
ah A howyol 24E Btk A3t 349 Azol
D43 HE A9olE s ojHa A5 Bag
A7kl glol wr} 49 ALl el A ol
(why)oll 231 Bl A S Brkshs Aol glo.
u, AE 5 oA 2uge] Az F8E s



N MHE B2t Y NS, Folelzol njRls I8 MESYS BNoE 939

SiA|
= -

HE AlZ20[M0

il &gk

3]

Il

A7t

el

[¢]

A AE S

2 bl 25

€]

I

A

1 sk
23

014 ‘224 (hedonic)/ A&

A

=
T =2

]

=2

k=,

%3

A 57 A

o

o
wir

}_

Itk 2B A7) AEoly MUl A2 Fu)

Zene] whel A ¥=

S

¢}

A F2

(utilitarian)’ =}l w2

Z]
S

Frof ol of
Zhell WA= AH917} o]

3L
=

Fo] A8t Al

Algelol o] Al

~N
0

oF

el

A

Alg o]

€}
=

o

L
L

3t

3

D

J

kil

)

ol friis

£

w2

< Al

Zn| A}
AW 2 Al A

9|

A

o
=

=+ 4 (hedonic) A&

2e] A

EE

SEEERS

ol 2

A} %

A3

A
L

AlFoltH1]. A 2n)At

I

S

A A

.
SIS

il 7H41

3]

2 Z2H|AE A

24

o] FiH o =7 A
| = o qivh 284 (utilitarian) A%

3]

QEREERE

5% 919

3

3 o]

Al
2]

AR, AR A

HA s} Aelohe

£l

006 ==
T T

[e}
3

PN
T

o

ol FAHol7] wjEol AE

]
Zs)

=
[}

Al EeH45].

-

=

A
B3

7HE dElgths A7t AvH46l et

3T
™

o] A3

, WA 7t

H o171

9

T

A&

glo] Aol Mt A3t Alg e o] del

s Bolvkar e Aot g AlE o)Al

oRE FAoz ARA I} o] Fo)XrH47]. oluf 7]

THI[48], & Al M= An] Ak

X

¢

Y

el

o AuA)

do
A
B

A

j,}.EL
=

;QL

o3l

A

Alge]

123
=

"I

R
o)

of o= AW delo] S x19-x7] wjo] A3

=
T

st vHAE 7

Ll
Hl &=ro] = arat

dl 2

L
L

3t

to] 7100l B9 des

9|

Al o] ol A Bt Aaal s o] el

2

101‘1

[e]

7l

=]
=

1o 914 A

3|
r

L
L

< et

A

Y7ol

e
.

of
KR
N

rvze]

X
)

—_

o
oF

g Aol At ME tEA vebd Zlow o4



2238 7+ A3 A Al (between subject design)S 3F3

14 No. 12

[=2X] '"14 Vol.

st

A el 3ol v <

ofpy
jzel
il
"
I

™

al2)

7] of

ol
2

=
T

-

o= 2
A

7} ofe}

FA)

BH

©

SRSECR

7]
o o

3T
=l

o]

=

g AlEgoladel

L

Ly
AT

7he 3 Alg el AN A

]

3
%8

gAew o B e, ek A

bl AEAZEA 9] qd&

L
L

2

9

of 24€ T B4 ArA
L8 AE Aol

]
v

H2

A

ol[49] A a7k vebd Aoz 7]

A7k 5
et A3
Siek. webA] Theat

=]

el

A E-AZAEY
314 Agol

Q) 41 AAE

1.2 48X 74
48

Qs

A

]

(e}

gAow v /) vent

\

2 9 g4 ve gel.
H 3 284 AlFe] ool 34 Al o]l

of pojelt A ABol
2 9 ¥ e gglelt

A

B

of

o|J

)

Al

=

tol M AAE - o2 74

9

shslal, M= o

SH

=

=

°|t}. ©]

x

kel
pid

EdolA vs. A3} AlE 0]

&



>
I
=k
=)
%
k=)
0|
>
=
HH
0B
N
>|-=

g, Fiel=0 ojxl= Feh HERIE S

2 941

slout o) wol el ego} Nz Aoz 45
© AT %4, 528& gAE] 20730t YistlE

171k FolE oA elE A
glebal, AlE S 22ke7] 918 58] el o
Al 1101 aﬂal—x%o]ﬂ\,} Al

%
Aoz ProltAg 3 5 Age] e 44
H

e dE A E o4 S e
Ue BlE S SAAT7] Slste] S @Al
A7 Rl el BAHER AY7]E "TEBOW 9}
= F47]= 'Chaver' 2t 35Tt
T AAE AFeR W g olAe 7 H4
sko] QIAFE AZE Tk B AFolA ALgste &
HHFL Ale Al Bgo] oA e FnRE FAH}
ozl Kol glo] g Fae] e BES Abels)
I, AgAEC] Aol Eolrtrel $hA 7hekek At
Q5 Ay Z Sk £ AFelA AME FuEe
F-2o F71sksiTh

Aol A= sl
e o] SAska, datal g ol FEshs o
frwhy)oll 248 550] AlES S48 A%
He 7)ol el aldahs Azt ztoly ot
# sFsls =Aolets 27 LS o] &3 Al
FHEoz EREATh AE] Ao 2 oJul s
FolatAv 1 ASS AVIRde] BrE Aze 5
wHol FAYHQ AFeR HHH AFES AL
W, A8 AFS 2 AEe] Fe A Vol
AL WSS FaL 7leHola ALl o3 £48 w
A AEE AT B of 7)o Az ool o],
W s A, ARl AiE A e] A zkell A A
2E5E 2 Fule] Sl AR Aol 94l A
AEoz HF ARGt Al N W7k gad
AEel e 8252 504 £ u5ols, A4
T2 A whgoltk & Aol A= olal4](2003)9]
ATE Fxste] 2 ATl Al FAsIT s 1

97 rpol e WS 28T 74 AR T4
B UAE AEE Agete], g AFo] “AFel &
ol 2

7ho] 2T, “AlFo) WAlo] 2}, “AlFo] gl &
o, 1Ee] AFRT Erhs Azo] ErkY, “AlFo]
el Ageltha Azta g 57 Baow 54
ST AF vt Aol m Bae] ALgE AF]
Fo) 4 9A A BIA S RS o] 9
golm, AFol o Aol =3 74 elAE qEw
24590 o109 A el wg ABeol i

Fal S04 AAES WS W, ANH w0

A& Azol Evh ek 370 Tdoi T35 E1r v
oo thsk =4 Michell and& Olson(1981),
Mackenzie and Lutz(1939)%52] A-ollA A& W
& B F45to] 74 2 E HEg o] &dte] 34

Sttt Al AHeE B3 F 3o o] Fa

oM AAEtL gl AEE TE 7ol Ak,
“garel Aol g ik st v 2R

A
g Aolrt”, “AlEE Ao A2 Aol EnfekaL

2 7

A Skoll BAl 01]/\1 AT AE dE AES
ool 7] 9ak ARG AN =74 g oS
Agohe Msol AAG)E FAS] FAL BHs &
ol thate] F 47 o o]Fo] Hom “V1E A
Foll wlste] AAsY, “71E AFel Hlste] Ar=
o, 1 A Hlste] S5, 1% Al vl
lo] Faldolt el ¥ake ogate] W 184

f
N
o



942 $t=IHIx83=FX| '14 Vol. 14 No. 12

SrFolA g 2k 74 PAE HEE AHgEt
St Haldel Ao 22 H3leA F48]
ko] @l A SHAEe] FHEAE AHgate] 59
FE t-testS AASATE 1 A} et AFe] Al
AM=50156), H-84 Aol HA(M=-58603) 2=
YERH>0.1) Al 30l mhe 54 9] Aol fi9
o S 2ol A= Adsirtar Yel A3l AHg-
Sl

ojofM, AlEFEe] 22E HHsh] flaiA ol

f
>

o

ATEL FASAA HellA
o tigk AES doluy] 9 AEUYTE AsAA
L7 Y2 v dges Had Aa)S A8
of FAL. g ol iste] F 57 YR o] F
o] Fow 57 oun| B HEE AMEEle] “7]5F o]
/71 EA 3k, ‘el =ed FTh/EARS
Tk, A F8stch/Av b dek”, “dRrEds
e AFelth/AA AEE A AFolt, AL
o & desith/Age E7)7

AT AFE FPol AEHoR AR 243
7] 1allA 570 &l vigt SHEAES]
alo] E-TE ttestS AASATE A
(M=330)7} 484 AEH/3(M=2.355)2. I
(P<OODAIFRo ter 22412 Ad gty & &

Atk

ot
£

oA AR Al

rE
fol

$13}+e] Escalas & Luce(2004)9] AlEdolAd A& A}
L3tk 2719 Az Aol &4 5l ‘U=
o] AFLZHE A& & = dFEe vg] F= A7
3 Bt} ‘U o] AES o o83k s=A ol
3 T2 Azt BTk E S o wg AlEH ol
A ZA4gRo 2= U= o] AFS of9A o] &L
el F2 A Btk e o] AES ol &dte
A A diEl] F2 A2 Btk = s 7t
zre] 7 9Ee s agA el vl gyt
2 74 2AE H =2 A3k Cronbach’s a #°]
Azt Aol Aol A= 0829, 34 Al EH o] Aol A =
0812% Z4zt vebutal, 24 44 daks (& 119 2

tt.

78 t p
s | 77 | 3.885 | 1.7005
47| —
s Ao | 71 | 4.386 | 1.3179 2.188) .030
s | 77 | 4661 | 1.4197
aHE 294 1
s Zns | 71 | 3.952 | 1.4759 3.294) .00
EAHQ 7MdHT dA S E dig WA
A#AdE #5389t} Cronbach's a AlFE o] &3l
A E BAE AAIgE A FA g digk A% g
o] UnkH o2 AlF| o] kil e = 0.7 o o=
e} 7EA & RiSetg o g S43EEo] A4ds)
Al ARSI AT B = Atk AEE 70925, A=
0921, Tle= 09172 Aol ARgslrel &gt A
o2 dAdtstal AGE Asrh BAA Q1 EA )
A= B Ay ol [ 29 2k
B 2. BMMQOI8M ME|: 24 Aot
<ol
St e 1" AE|=
H=Z7H HMZ0l 20| Zict 904
M=Eot2 =0l 20| Zict .896
M=E7t3 HMIZ0| O30l Ect 924|0.925
HMEG7HM | 7189 MELECH EChs 42| ECt 834
HMZE7I5 | HMZ0| LAl Metsictn Azistct .832
= 3.862
SEREA%) 77.250
Al82=1 HNES SHH ARSsHET At .928
ZO |5 AH RS A
Ageleep | MIEE A AOLH #E HEE A 9911 0,921
= .
AB2=3 | MES AMSsHED 42 Mzio| ECt 944
8% 2.600
SX{EA%) 86.679
O] BIoilM HMAlst U= MES
T 0k 74540 Sick 921
B MS0| gA FoivtsaictH 0.917
TUAE2 | Rt oy stolc, 943
TFOH2|=3 HZES A o2 4210 ECt 916
R 2.2576
SEX{EA%) 85.878
2. 7t 43
gk Al Egol (A AlEdE ol vs. A3} Al EH 0]
e YRR, gAY AAFFEEHASEE Ha 4
AFE vs, AEH Al AAF)S ZEAUFE, AlFe] o
sk Priol Al g%, o RE FEHHFRE A
th FEAFAAZFH7L AL, FujoE)E e




1o

&, Foi20 ojxl= Sgh MERIS H2=2 943

/\]-‘%gﬂ oA oﬂ/qh F A 3
AR A A X’“‘E(M 5.7939) ] ’B
SZ(M=5.0057) 0 22 A A A E
of AR oA ow TJrXé *l%ﬂlol -
olde] Aol A AlF
5 9lo] 7HA 104 7P a4
A A Eg ol Ao A Ara o

AFe A Azt Algelolale] %
A verd geleks 7t
wat A]ﬁﬂEq 0101*1

o7 =7 UrE‘rUrﬂ, 2t
oA 02 A EG 7ol
oAl vrERsTh
11} } g AlEEo)Ae]
P& w= A Al
F(M=4.7348)°1 ]}
(M 6.2424)0] iAo o &
S B3, A3 A&

21A] %(MZS 5238)

gﬂﬂ W‘Dﬂ*ﬂ“ e

A W AAE

)

AlBdolMd 7 MZE 78 | "R EFEA N
b s | 3741 | 9812 44

A= e A2 | 5794 | 1.1890 | 33
7| 2421 s | 4.156 | 1.0551 36
= Aex | 5006 | 1.2783 35

215 s | 4735 | 1.3402 44

Alg ° A8 | 6.242 .9024 33
o= ) e | 5222 | 9595 36
=" MgH | 5524 | 1.3915 | 35

. s | 2.652 | 1.0661 44

| b A% | 5283 | 1.5186 33
ol 2431 a2t | 3481 | 1.3742 36
= A8 | 4638 | 1.3464 35

E 4. 0H0H 2t 2t 2ot

Al e | A

So
ax | B8R | DL BT | F 1o
M=t | 1.276 1.276 |1.014|.316

ROl o s = o
o3 ABo=HA | .489 .489 .350 |.555

NZEZ/HEA | 77.057 77.057 |61.247|.000
HERE | AlBQl=®x | 29.924 29.924 |21.399/.000
Fojol=ZA | 131.180 131.180 |75.433].000
Agaop | MET/HET | 13.228 13.228 [10.514[.001

o8 | A89=E# | 13.297 13.297 |9.509 |.002
xxﬂn%* Foiol=ZF | 19.883 19.883 [11.433[.001

E
1
1
Toiel=g+ | .314 1 .314 | 180 |.672
1
1
1
1
1
1

olE m|Fo] BH A-84 FAl AAFS A AlEH
ol oA t] TAA S A& eE YEh AL, HEgH
2l AAFE A AlEdolAd v o] T7gF < AlEe]
TE Hoj 7pd 2 E=3 AggEe & 4 9k npx| e
2 Fufe] o] glojx] Amxprt W' AlEH ol o)t
= I ARUAlA s JIs = 3 A E
glo] ol A= A A AAFM=2.6525)0] H]5}]
A2 Al AAFEM=52828)0] AH oz o FA
A0 HhES B, A A BN E 484 §
21 2AFE(M=4.638D), Mt Al AAIE(M=3.4815)
of vzt o oA ¥h-S Btk Tl = 9l
o] AH|A} wkg-o] A|E Hrh Al 8o Hsto] Ht
2 Al AAFol AAF] HolA= AL B 5 gl
A AFAgel 9lo] 2orF WA A vk A
e AR E dAd o] gl ulE ofAde] gelA
o7t BojA = dAl AV SEE 22 AF
oAl Fe] afe] 7k Wol flojAlths AL ol AlE



soiz ¥

1o A3} o
bof, e

H o
il

14 No. 12

|=2
=Xl 14 Vol

st

= =
}@ﬂﬂ
ﬁtoﬂ_%og,
Moo w oy W W
w,%ﬂ%@%%ﬂﬂo_a
il ﬂAli- n_AILOE] 0
aE%LVL} ﬂoma;ﬁﬁo
9 B2 > oy " b -
%dmﬂﬁMﬁuaﬁEﬁﬂuiﬂo e
o uﬂr,_qut T BN ﬁahot %a orjli o
{ nE % [ I ol X do I
ATTﬂHqﬂ@%»otﬂﬁ@ ﬂu&uﬂ%w@,éag
ogosﬂaﬂ a%ﬁ%&ud ﬂﬁ?h%ﬂ%ﬂ@ﬁ
@@ﬁﬁ%t%%mhﬂcw @ﬁ@%a&gﬂooﬂu}m
.nongeiofﬂo]WMﬂ.ﬁﬂ ziéh@%za}hﬂ%ﬂi@%l
M@ﬂﬂElﬁTmaoﬁﬁaQ& ioi,ﬂﬂ%Muﬂﬂﬂh%oéﬂA?
ixowrﬂrmmoggwmﬁ.%orﬂ dﬂu%%ﬂléx%iﬁﬂ%ﬁﬂmﬂ@ He T
— ut | = :
zmbﬁ%ﬂ@wfg%gf@ H%ﬂ%i&@mﬁﬁﬁgﬂﬁfﬁ xu.m.ﬂ
o R o] u]w:mk1ﬂ. of e icf}ﬂ 5 ™ .moqu B W W e
ﬂmrmmﬂofﬂﬂﬂyao?@a_ x]n}}&ﬁﬂlﬂuﬂ.ui%y m.@ﬂ%?é
yzz%miw%%?L%@ sz%ﬂ%mﬂ@ﬂlfmﬁﬂ%w s = e 2
Mﬂﬂ%ﬂﬂ@i4mm@% QWEEE%N_%EM_QW% = H qbcwﬁrﬂﬁ
@@ﬂtﬂ@ﬂﬂ%@%@qt;oﬂHOMg%haoaygw TR
ﬂgdoﬂewwﬂo»ﬂmﬂp‘éumﬂurﬂwS@L&.QE @momeﬂvq.wh mfgafﬂ%éﬂr
ﬂ]ﬂﬁ = ],10»7} X = i;ou_f }zoﬂAMuﬂuz e = "8
Ai% d.uﬂ }}uoo#EAﬁ JEEEEVﬂH ‘) ay N oﬂeﬁ,to
EN _}577 4ML@E ik < w e ® R R
5 waqwog%ﬂ_wﬁun%% oﬁﬂwwﬂ%_nsnﬂ%} ﬂEdr.Eio»ﬂidl
ER- a%%%é%%ﬁm«ﬂaoﬂrt%ﬁ&rﬁrgﬂ%ﬂ&%&n?ﬁ&%
ﬂ%o ﬁiﬁﬂ AﬂaiLATWﬂsexAuEﬂuuxeadrmmEoﬂﬁ}uliogeé@.b_/
n_momn_ muukl},m_.iﬂ ﬂawToEmuAﬂoodlﬂﬂJAwﬁeaﬂnxAﬂVE%dﬁcah
4 B ﬂﬂﬁﬂMEwﬁ@ @%@%MEBQMEWMWQWOEﬁrmw
) ﬂE_eEHﬂmen.rm anu;o_nﬁ.%m_.ﬂno%ﬁo# Mﬂipﬂe@ﬂlwﬁiog
v ) R %%%a14%a EXz25%
= B 75%Hmj§mﬂ T T %ﬂwmﬂﬁtﬁﬁoéﬁﬁaimmﬁ
= ~ L.
F = Eau}ﬂ_%]% i (S Eidﬁwnmoﬂ%biﬂo]
= qCuiﬂm% ﬂogal_fdl ?ﬂwaa4ko@w
T J)] Mmﬂﬂﬁjl N = i ar oo o 0 M = 2 T
B T T ao1L1AT oTPquuma 2 p ogagiﬂ
%o B V.; A401 ﬁo7ixa1amﬂvf1oﬁﬂ._ EﬁﬂA
ﬁ;oJl oy - 0 f : ]a Jvo o,.\,./
T @%%mca&gm MLosﬁaoEood.HﬂﬂQéxﬁeﬁfy%ﬂ e
) —_ TR Ro° ]onTﬂ W@Mﬂﬂ]oﬁ N UH,W_EN_.OE
W ﬂAJIL - 3 o = R LlJlXL.,_.mﬁ EEA‘UELO_.
o T I AOﬂATo}AT ﬂﬂmﬁolrﬁoxiHJJIATl}].% B =
%oiﬂﬂﬂlﬁ.;o 7ﬂﬁoin_rmL|x_.V .E7A]1rﬂ1_x|ﬁ
%owe mﬂaﬁoge%ﬁiia mlgw'wmﬂohﬁﬂoﬂowﬂawﬁﬂilﬂmw.z:gT
ol mﬂx;oﬂao@mz qngﬂﬂmﬂwizuﬂtﬂ@ﬁa;ﬁﬂrﬂ;
EiEzeil 4114mﬂ1
LI imﬂﬁﬂou% ﬁy%z?wﬁﬂﬁmoo%@eﬁﬂ)ﬁﬁﬂmﬂ
a @ = u%,_]@1ﬂ,m_ﬂ B e ce@ﬂv}ﬂ%vjﬂ@ﬂigom
uﬂ.éq qaibaﬁ] 5ﬂ4cfii1v, %xﬂﬂ ) i
o u_uufx}fjuv AR J o;:ﬁﬂlah .,ﬁx__oo <
lem_._/aliﬂ Aﬁaoﬂe,o# %ﬂza%éqlzo B =
< oﬁoP I ﬂuﬂnﬁmﬂbhdﬂi]wamﬁp ﬁoﬂAﬂoﬂN
o P o B o ) N =l 9 2E o o < < X = o <°
gaﬂmﬂﬂe o @7&EWH%W@MWQG%EHMRQ%
e T “I\l \]:.1_

T o N nnoﬂo]‘,lohﬁMZﬁ,ol,m_ﬂﬂLJﬂOMﬂLﬁﬁ AEO%MWAMOWE
= WXﬁwm x_ugmumo ],m_-x‘_ﬂlb‘mEiﬂoLIXOAT:l
= eéﬁmwrumﬂew_%tMﬂLoarﬂv_:gﬁﬂ

@_roaﬁﬂmw?aﬂoovmwﬁﬂw?q
75L%bgdnglii_og Hlﬂm
urﬂaogbﬂaﬂylloﬁﬁwfg@
%Q%%%ﬂoﬂﬁhmﬂ%ﬂfr
@%%%%WE%%Q%
olﬁomng@@ﬂ@w
MWEﬂﬂg
ovﬂon_,moau.
ovqﬂl
o]



HE AlZ2o[Mo| LA MHZ EIt H

g, Fiel=0 ojxl= Feh HERIE S

2 945

277k Basia Az,

o
!
Mo
ra

[1] R. S. Lazarus,
Motivational-Relational Theory of Emotion,”
Vol46, No.,

"Progress on a Cognitive

Psychologist,
pp.819-834, 1991.

[2] C. M. Crawford, "Marketing Research and the
New Product Rate,”
Marketing, Vol.4l, pp.51-61, 1977.

[3] R. Garcia and R. Calantone, "A Critical Look at
Technological

Innovativeness

American

Failure Journal  of

Innovation and

Typology

Terminology: a literature
review,” The Journal of Product Innovation,
2002.

[4] P. F. Bone and P. S. Ellen, "The Generation and
Consequences  of  Communication-Evoked

Imagery,” Journal of Consumer Research,
Vol.19, No.1, pp.93-103, 1992.

[5] P. A Keller and A. L. McGill, "Differences in
the Relative Influence of Product Attribute
Under
Attribute Importance Versus Attribute ease of
Imagehility,” Journal of Consumer Psychology,
Vol.3, No.1, pp.29-49, 1994.

[6] P. A. Keller and L. G. Block, "Vividness Effects:
A Resource-Matching Perspective,” Journal of
Consumer Research, Vol.24, pp.295-304, 1997.

[7] J. E. Escalas and M. F. Luce, "Understanding
the Effects

Outcome-Focused Thought in Response to

Alternative  Processing  Condition:

of Process-Focused Versus

Advertising,” Journal of Consumer Research,
Vol.31, No.2, pp.274-285, 2004.

[8] o7, S8, “FAA AAF g
ol o] A" AlEold FEF wHARAT,
A8, 3%, pp.25-47, 2010.

ESRR:

[9] &3], A7 ze] bt 415 A[E o] o] A
Gk mjAlE G el sojietal vist
A AAF) =, 2010.

[10] R. Batra and O. T. Ahtola, "Measuring the
Hedonic and Utilitarian Sources of Consumer
Attitude,” Marketing Letters, Vol2, No.2,
pp.159-170, 1990.

[11] M. B. Holbrook and E. C. Hirschman, "The
Experiential Aspects of Consumption: Consumer

Feelings, and Fun,” Journal of
Consumer Research, Vol.9, pp.132-140, 1982.

[12] T. S. Robertson, "The Process of Innovation
and the Diffusion of Innovation,” Journal of
Marketing, Vol.31, pp.14-19, 1967.

[13] L. G. Tormatzky, M. Flescher, and A. K.
Chakrabarti, The processes of technological
innovation, Lexington Books, 1990.

[14] J. F. Engel, P. D. Blackwell, and P. W. Miniard,
Consumer Behavior, Tth ed., The Dryden Press,
1993.

[15] P. W. Meyers and F. G. Tucker, "Defining
Roles for Logistics During Routine and Radical
Technological Innovation, Journal of the
Academy of Marketing Science, Vol.17, No.l,
1989.

[16] M. Lee and D. Na, "Determinants of Technical

in  Product When
Innovative Radicalness is Considered,” The
Journal of Product Innovation Management,
Vol.11, pp.62-68, 1994.

[17] R. T. Moriarty and T. J. Kosnik, “High-tech

change,” IEEE

Review, Vol.3,

Fantasies,

Success Development

concept, continuity, and
Engineering  Management
pp.25-35, 1990.

[18] A. Mukherjee and W. D. Hoyer, “The Effect of
Novel Attributes on Product Evaluation,”
Journal of Consumer Research, Vol.28, No.3,

pp.462-472, 2001.



946 SH=ZEH=s5HE|=2X] '14 Vol. 14 No. 12

[19] J. Famrell and C. Shapiro, “Dynamic
Competition with Switching Costs,” The RAND
Journal of Economics, Vol.19, No.1, pp.123-137,
1988,

[20] S. T. Fiske and S. E. Taylor, Social Cognition,
Addison-Wesley, Reading, MA, 1984.

[21] S. Ram and J. N. Sheth, “Consumer Resistance
to Innovations: The Marketing Problem and its
solutions,” Journal of Consumer Marketing,
Vol.6, No.6, pp.5-14, 1989.

[22] N. Sheth and N. Jagdish, "Psychology of
Innovation Resistance: The Less Developed
Concept(LD) in Diffusion Research,” Research
in Marketing, Vol4, pp.273-282, 1981.

[23] V. W. Mitchella, F. Daviesb, L. Moutinhoc, and
V. Vassosd, “Using Neural Networks to
Understand Service Risk in the Holiday
Product,” Journal of Business Research, Vol.46,
No.2, pp.167-180, 1999.

[24] G. M. Zinkhana and K. W. Karandea, “Cultural
and Gender Differences in Risk-Taking
Behavior among American and Spanish
Decision Makers,” The Journal of Social
Psychology, Vol.131, No.5, pp.741-742, 1991.

[25] D. DelVecchio and D. C. Smith,
“Brand-Extension Price Premiums: The Effects
of Perceived Fit and Extension Product
Category Risk,” Journal of the Academy of
Marketing Science, Vol.33, No.2, pp.184-196,
2005.

[26] K. C. Manning, W. O. Bearden, and T. J.
Madden, “Consumer Innovativeness and the
Adoption Process,” Journal of Consumer
Psychology, Vol.4, No.4, pp.329-345, 199%.

[27] o]gHY, “HAI T V& +& B0l vAE &
Bz ME g9o nxe g #sk AP o

2R =88| =R, A3, A211E, pp.356-365,

[28] C. W. Taylor, “Improving grid behaviour,”
Browse Journals & Magazines, Vol.36, No.b,
pp.40-45, 1999.

[29] J. E. Escalas, “Narrative Processing: Building
Consumer Connections to Brands,” Journal of
Consumer Psychology, Vol.14, No.1, pp.168-180,
2004.

[30] S. Holak, D. R. Lehmann, and F. Sultan, “The
role of expectations in the adoption of
innovative ~ consumer  durables: Some
preliminary evidence,” Journal of Retailing,
Vol.63, No.3, pp.243-259, 1987.

[31] R. Jacobson and C. Obermiller, “The formation
of expected future price: A reference price for
forward-looking  consumers,” Journal of
Consumer Research, Vol.16, No4, pp.420-432,
1999.

[32] W. Boulding and A. Kirmani, “A
consumer-side experimental examination of
signaling theory: Do consumers perceive
warranties as signals of quality?,” Journal of
Consumer Research, Vol.20, No.l, pp.111-123,
1993.

[33] K N. Lemon, T. B. White, and R. S. Winer,
“Dynamic Customer Relationship Management:
Incorporating Future Considerations into the
Service Retention Decision,” Journal of
Marketing, Vol.66, No.1, pp.1-14, 2002.

[34] T. Erdem and M. P. Keane, “Decision-Making
Under Uncertainty: Capturing Dynamic Brand
Choice Processes in Turbulent Consumer Goods
Markets,” Marketing Science, Vol15, No.l,
pp.1-20, 1996.

[35] T. Erdem, S. Imai, and M. P. Keane, “Brand
and Quantity Choice Dynamics Under Price
Uncertainty,” Quantitative Marketing and
Economics, Vol.1, No.l, pp.5-64, 2003.

[36] L. B. Pham and S. E. Taylor, “From Thought



HE AZ20[M0] HMH MHEZ 7t R AE, FoH2l=0l 0|xl= Sk HMERYS SH2E 947

to  Action: Effects of Process—Versus

Outcome-Based  Mental ~ Simulations  on

Personality and Social
Psychology Bulletin, Vol.25, No.2, pp.250-260,
1999.

[37] S. Taylor, E. Pham, L. B. Rivkin, I. D. Armor,

and A. David, “Harnessing the imagination:

Performance,”

Mental simulation, self-regulation, and coping,”

Psychologist, Vol53, No.4,
pp.429-439, 1993,

[38] J. E. Escalas and M. F. Luce, “Process Versus
Outcome Thought Focus and Advertising,”

American

Journal of Consumer Psychology, Vol.13, No.3,
pp.246-254, 2003.

[39] M. Zhao, S. Hoeffler, and G. Zauberman,
“Mental Simulation and Preference Consistency
over Time: The Role of Process- Versus
Outcome-Focused ~ Thoughts,”  Journal — of
Marketing Research, Vol.44, No.3, pp.379-388,
2007.

[40] R. M. Nideffer, “Test of attentional and
interpersonal style,” Journal of Personality and
Social Psychology, Vol.34, No.3, pp.394-404,
1976.

[41] N. Schwarz and G. Clore, “Mood,
misattribution, and judgments of well-being:
Informative and directive functions of affective
states,” Journal of Personality and Social
Psychology, Vol.45, No.3, pp.513-523, 1983.

[42] G. W. Larry, R. B. Cialdini, and K. M
Carpenter,
mediators  of  likelihood estimates and

compliance: Does imagining make it so?,”

“Self-relevant  scenarios  as

Journal of Personality and Social Psychology,
Vol.43, No.1, pp.89-99, 1982.

[42] A. Joseph and J. W. Hutchinson, “Dimensions
of consumer expertise,” Journal of consumer
research, Vol.13, pp.411-453, 1987.

[43] S. Hoeffler, “Measuring Preferences for Really
New Products,” Journal of Marketing Research,
Vol.40, No4, pp.406-420, 2003.

[44] o1 ¢, A<, gL vFEH 7H9 Y T2 A
TAFE EXAQT) Saalgehs] A, A8, A2
<, pp.235-257, 2007

[45] R. L. Oliver, “Conceptual Issues in the
Structural Analysis of Consumption Emotion,
Satisfaction, and Quality: Evidence in a Service
Setting,” Advances in Consumer Research,
Vol.21, pp.16-22, 1994

[46] R. Dhar and K. Wertenbroch, “Consumer
Choice Between Hedonic and Utilitarian Goods,”
Journal of Marketing Research, Vol.37, No.l,
pp.60-71, 2000.

[47] o]&2, eH 35, std 9, AHIRYE, A2s, Uit
A}, 2000.

[48] J. Kemp, “Spontaneous Change, Unpredictability
and Consumption Externalities: a Dynamic
Approach to Consumer Choice,” Journal of
Artificial Societies and Social Simulation, Vol.2,
No.3, pp.1-16, 1999.

[49] R. L. Oliver and H. Mano, “Assessing the

Structure  of  the

Consumption Experience: Evaluation, Feeling,

Dimensionality  and

and Satisfaction,” Journal of Consumer
research, Vol.20, No.3, pp.451-466, 1993.

[50] olefM, #u 29" FHI 7] AR
g v A= Gl Fek AT -AEA A
ApolE FHlo2, Faostul ek MA} ghel
=1, 2003,

[61] A. A. Mitchell and J. C. Olson, “Are Product
Attribute Beliefs the Only Mediator of
Advertising Effects on DBrand Attitude?,”
Journal of Marketing Research, Vol.18 No.3,
pp.318-332, 1981.

[52] S. B. MacKenzie and R. J. Lutz, “An Empirical
Examination of the Structural Antecedents of



948 sH=ZEH=5H|=2X| '14 Vol. 14 No. 12

Attitude toward the Ad in an Advertising
Pretesting Context,” Journal of Marketing,
Vol.53, No.2, pp.48-65, 1989.

X Xt A Y
Al & Al(Mun-shik Suh) 5|
19340 29 AM skl At
73 dst StAh
» 1986 5¥ Emory Univ.
US.AMB.A)

= 19873 6¥ : Ga. State Univ.
US.A(Z 3 AA})
= 19944 39 : Ga. State Univ. US.A (74

g8} wpal)

<1995 3¢ ~ @Al paddieha A ett e
<A T AU AR, AFEAL A s
A+

(Jin-woo Ahn) M3

: 2001 29 H
TH(Ao 8} - g 5—? BN

= 2003 29 :
K738t “’\})

>

E’-—’F
<FAEOR> ¢ AH| AT, AR E, 3] 8
=
[s}
A E(Jae-moon Yu) o3lH
= 2008\ 2% O}EH@}F- 5} a3

2 ) %KDae-Yang Oh)
= 20089 29 -

= 20108 24 :

AL

Hale
HFuekn A8}
HAA T s
3abdstan st
3Gt A

= 2012\ 84 : FAtdlstal st

I ]

g, anAaE



HE AlZ2o[Mo] HMH MHF ot A

2 949

g, 7i=0l ojxl= EE: HERYS S

BE]
Gae 918 Deulae AGSE Thet e 18] DanAe Ageieh) oo
e HnE Habl A % of AFL 2o Bug Qb AEUh % o AFL
ARo= AFsHe Ba, it Agdtes B Aoz AT B, bt g B
el 4W Sl thae] e HANL. * 9] 4R Sl thael e HANL. *

MES HES

H3st=
TEBOW 3DT L& A= E 0]
ELOIAS MX| % 3DYAS &7|CH!

ST

v A s Cha :W"f':" @hm:
6pha.rﬁ—6r+ 63075"

\ ]
igiaeS

“Chaver'g BMO2 SHstE W QlL|ch
CIE HEED} A8l = MAEl £Xo|
7hsstn] &3 o EEHS| MFE cixtelo]

S3FYuch

gae S8 Aaplag Adshoh et AL sl W4 A )
2o Fus A HAFUE ko] AFE AL 2o F1E A HAFUTE Kk o] AFE
43024 A& F e FHY, o] AEFS AHE ALgTto 2 A AL F )}\L— e, o] A|FEES *]'
3t ¢ 9] U9 B T i3] FAE 24 £3t1 F 39 U9 BE Fof o] AgE 2
N2 * HAL. *
M go|E eE BT BVE & Yk” StTH| 3D M40 THLEQ !
4?7? 34 #HoK?
HE HIIK?
Chaverss
i g i) 4 .: N
%3 not a machin® = AMA z - :
It's my SKIN =g gian TEBOWED);pr




