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Evaluation of Brand Personality by Advertising Message
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Abstract

This study investigated the brand personality of competitive brands in the same product
category by conducting the evaluation of advertising message. The common personalities and
different personalities of some brands were compared. The outdoor product was chosen for a
product category. 4 different brands recently launched were selected for the study. For the
analysis, every 3 TV commercials of each brand were examined by experiment respondents. As
a result, all brands had two common brand personalities—passion and competence. Other

representative brand personalities were ruggedness, sophistication, and sincerity.
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