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The Effect of Market Orientation on Social Media Marketing Performance
in Korean Financial Institutions

B Qe S Fgle) AR 24 mHe] v A3t 2
3 2 wlrlo] WeREa A FAH Al AN xams}m

to 58 v
arver & Slater9)
o} AA wt]of

X% L
2 ooe

o o%
o)
X
il
Me
1

ol

T
fo
:?LL

[o
fri
%
S
i)
folr 2,

el e 199 AARe] oA iAol e
oA kel A asel ot A% A ay

Sl FHEA} 2300 Beke e, U, A
2 AREALE Fasglon 102719 felva $ue
o s A, A AR, A5 45 A bR ARl
WAO 24 HTio] BT Al v

o, e, AGARA BN B AR
=2 7(3(+)./] kS m A OUr 1 =X} 757k

o
=4 E A

o
).
J‘#QN

o
=
32
o
(2
oy
=
o
r

N
o &
e of
o
LoD

Qh
ins

He-&-4, ﬂE"é, E
o rlro ]a]-oi H/Ho] ¢}

olo
2
3 i j&

o P

o _w _‘[L il

A

a

2

o 0

oft

>

=

o

o

i
N
rl
L

| o
OSL

dAris AA Ao
24 u] 101 v Al d
AT dxe] Bahs S

)
o,
)
o,
=
ot
T
O,

Ho
1o
ol
ol
N
&S
rlo
pa
o
fru

01 1AL 0Cjo] | AIEXIEHY | oAl dak | 0" ARUAHOKE | 2871 |

Abstract

The study supports not only the implicative results and strategic implication to social media
staff and managers, but also extended the marketing studies in Korean financial institutions.
This paper examined the effect of market orientation on social media marketing performance in
the Korean financial institituions. Narver and Slater's market orientation theory was employed
for the structural equation model framework. Indirect and direct implication on the social media
marketing performance were analyzed. This study conducted online survey social media
marketing staff and managers in 230 Korean financial institutions such as banks, securities ,
asset management, credit card, insurance companies. 102 responses were collected and analyzed.
The results revealed that financial institutions’ customer orientation, competitor orientation and
inter-functional coordination have a positive impact on marketing communications execution
degree but not direct effect on social media marketing performance except competitor
orientation. Although it does not appear to have a statistically significant association between
market orientation two concepts such as customer orientation and inter—functional coordination,
and social media marketing performance directly, the competitive orientation has statistically
positive impact.
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