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Relationships Among Worth to Watch, Satisfaction and
Desire of Respectating of Music Performance
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Abstract

In order to satisfy consumers’ various desires for music performance, as it is important how
to form sympathy with consumers, it is significant for music performance planners to find out
which values the audiences think important when it comes to music performance art. The
purpose of this study is to examine a relationship among worth to watch, performance
satisfaction and desire of respectating that the audience recognizes. A questionnaire survey was
carried out on 182 participants who have gone to musical performances.

As a result of the study, ‘educational value’, ‘economical value’, ‘emotional value’ and ‘social
value’ of spectating music performance had positive effects on both ‘watching satisfaction’ and
‘desire of respectating’, and especially when it comes to spectating satisfaction, emotional value
and economical value were the significant effects, and for desire of respectating, economical
value and social value were significant. Also, it was found that spectating satisfaction had a
positive relationship with a desire of respectating. As implications according to the result of the
study, firstly, it is necessary for music performance planner or performing artist to inspire
emotional value of audience in order to increase spectating satisfaction of the audience, and
performances needs to be planned considering economical values. Secondly, in order to improve
desire of respectating, it is important to analyze which elements can increase economical and
social values of the audience.
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