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A Study of the Influence of Digital Media’ s Consumer Experience on Brand Equity
and Purchasing Intention

—Focused on Interactive Digital Media Consents using Iris Recognition Techniques
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Abstract

The purpose of this study, due to recent increase of digital outdoor media, is to analyze the
consumer experience of interaction with digital media. Through this study it was found that
experience factor consisting of cognitive, emotional, and interactional factors has a mediating
effect on brand preference and brand reliability which in turn influence consumers’ purchasing
intention. On the other hand, it was verified that the consumer satisfaction of the experience does
not directly influence purchasing intention, but only through the mediation of brand reliability.
This research has implications on the academic field as well as in work-level practices, as a
study based on an actual operating digital media, not a laboratory simulation that verifies the
importance of digital media experience in forming brand equity through immediate influence on
brand preference and brand reliability.
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