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Abstract

The purpose of this study is threefold. Firstly, what are some attributes of brands that affect
perceived authenticity of brands? Secondly, how do the product characteristics such as public
goods and private goods change the impacts of attributes on the perceived authenticity of
brands? Thirdly, does the perceived authenticity influence consumers’ brand attitude and mediate
the relationship between brand attributes and the brand attitude?

With regard to the role of authenticity in performance of marketing, the authors examined the
relationship between the perceived authenticity and brand attitude. The study expands
understanding of the relationship between brand attributes and authenticity while at the same
time answering the call for further studies on the role of the perceived authenticity in improving
brand attitude. The finding also demonstrates that the influence of attributes could be different
depending on product categories.
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