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Abstract

Recently mobile application providers and telecommunication companies went through a
difficult time in a highly competitive mobile and its application market where we've seen a huge
trend for diverse mobile applications occurring on smart phone. If there were a time when those
of companies need to analyze factors affecting users’ intention to download or recommend others
applications more than ever, it is now. Based on UTAUT model, this research is to provide them
with strategic implications by analyzing those factors according to application types with
utilization and hedonic values. As a result, firstly trust and personalization have positive impact
on Performance Expectancy and users’ intention to use have been significantly affected by
Performance Expectancy and Effort Expectancy. Secondly the result of path analysis has a
different outcome according to application types with utilization and hedonic values. Therefore
it is expected that the research gives practical and strategic implication for application developer,
mobile companies and others helping application development, new service launch and marketing
implementation.
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