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Abstract

Today’s companies build strong brand assets which, through the expansion of other business
areas, promote efficient corporate management. Many companies manage brand assets among
through a multitude of brand groups using brand portfolios rather than the single brand strategy.
Such brand group influence can be related not only to brand group expansion, but also to parent
company brands and product brand groups. The purpose of this study was to identify the effects
of parent corporate brand associations on brand portfolio evaluation. The results of the present
study is as follows: positive parent corporate brand image was revealed to play a positive role
in brand portfolio evaluation. Parent corporate brand image provided endorsement for their
product brands, and this can reduce consumer’s decision cost on brand portfolio evaluations.

This study focused on two types of brand relationship strategy : brand expansion strategy and
individual brand strategy. With individual brand strategy, cases where parent company brands
provided endorsement and cases to the contrary were studied separately. In cases where
well-managed parent corporate brand image were able to provide endorsement in the case of
individual brand strategy like that of brand expansion strategy.
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0.215 0.820 0.055 0.187 0.757
71" AN 0.031 0.890 0.163 0.060 0.824
0.162 0.881 -0.029 0.116 0.817
_ 0.266 0.059 0.297 0.794 0.793
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0.053 0.268 0.188 0.843 0.820
0.188 0.070 0.881 0.253 0.879
OIAHAEHIR 0.102 0.084 0.913 0.181 0.883
0.125 0.030 0.833 0.123 0.881
0.849 0.127 0.075 0.278 0.821
Hic ZTEZDQ it 0.885 0.136 0.140 0.181 0.854
0.860 0.145 0.130 -0.065 0.782

=22 HE
ldentification Cost

(2.391)

(4.421) 0 a4

0.438™

HHC ZESJ2 Bl

J|2icea (8.355) . ] 121 L
Corporate Association 0. 670™ Brand Portfolio Purchase Intention

Evaluation
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9EE HE
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¥ 5, FOZE xlojof cist AFHS
. LAt = 209 90% =77t
Dependent Variable () Rt () Egk =) P ;:% T T
sxoe HEHUCE -0.214 0.162 0.383 -0.548 0.120
P 0.350* 0.162 0.080 0.016 0.683
solig O SpEEHE 0.214 0.162 0.383 -0.120 0.548
P 0.564" 0.171 0.003 0.211 0.916
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(* p¢0.1, ** p¢0.05)
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