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Abstract

The purpose of this study is to identifies the effects of service quality factors on satisfaction
and trust, and then verifies the causal relations among satisfaction, trust, commitment and using
intention in mobile service setting. A survey was conducted to collect the data with consumers
who had the actual using experience about mobile services. Analysis of structural equation
modeling with SPSS 20.0 and AMOS 16.0 were performed to test the research hypothesis. The
result of the study as follows: First, it was found to difference in relationship between dimensions
of mobile service quality and satisfaction except for the pleasure. Second, the sociality was found
to significant path coefficients in relationships with trust. Third, satisfaction and trust have
influence on commitment and commitment has effects on using intention, but there had no
significant path coefficients between satisfaction and trust, and then both satisfaction and trust
were not found to significant path coefficients in relationship with using intention. Therefore,
Marketers of mobile service corporate have to give excellent service quality to consumers who
have using their mobile service for increase of using intention through build up trust and
commitment by consumers who satisfied.
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