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Abstract

For the purpose of achieving ad novelty, certain types of ads are frequently created to gain
consumers’ attention leaving out some of the main creative elements which have generally been
considered to be important in producing ad effectiveness. Given circumstance, this experimental
study examines the effects of different sets of creative elements in TV advertising; specifically,
the research manipulated a TV commercial containing different types of creative elements and
explored the effects on attitude towards the ad and the brand. The results are summarized as
follow: Fist, there is significant difference in both ad attitude and brand attitude between two
groups. The group of people who watched a TV commercial including both product &
non-product related elements showed higher mean attitude towards the ad. Second, the ad with
both product & non-product elements led more favorable attitude towards the ad when brand
familiarity is high. Finally, the group of male participants showed more favorable attitude
towards the ad with both product & non-product related elements when brand familiarity is low.
Findings from this study will be able to provide a valuable contribution to the strategic
decision-making process as ad agencies look for the basis for consideration of creative strategy
in TV advertising.
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