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Causal Role of Affective Commitment and Calculative Commitment in Explaining

Relationships Between Service Characteristics and Trust and Services Loyalty in
Dental Service Setting
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Abstract

The purpose of this study is to identifies services characteristics such as service customization,
service ability, service empathy impacts on trust, affective commitment and calculative commitment,
and explains causal role of affective commitment and calculative commitment by verifies
relationships between trust and affective commitment and calculative commitment and customer
loyalty in dental service setting. Analysis of structural equation modeling with SPSS 20.0 and
AMOS 16.0 were performed to test the research hypothesis. The result of the study as follows:
First, it was found that service customization had effect on affective commitment, and service ability
had influence on trust, and service empathy impacts on both trust and affective commitment, but
calculative commitment was not found to significant path coefficients in relationships with service
characteristics. Second, trust had effects on calculative commitment, but not affective commitment.
Third, affective commitment and calculative commitment positively had influence on customer
loyalty. Therefore, Dental service providers should be increase user confidence by showing empathy
and the ability to service. Customer who had formed trust is to build customer loyalty by inducing
loyalty directly or by presents a variety of benefits indirectly. The high emotional attachment
customer will have to present a suitable marketing strategies to build strong customer loyalty.

W keyword : | Dental Service | Trust | Affective Commitment | Calculative Commitment | Customer Loyalty |

« 0] 7= 20158t
Yzt 20154 07
FHYAL 20154 08

CHECistn Chstodgte| XS 2 AT LSS,
23 AMAtt2 @ 20154 088 24
13 WAMXKE: 2EHA, e-mail : cj905@dankook.ac.kr

Mo ue pn



542

rok
Hl
Tt
i
[
gy
b
rr

=X| '16 Vol. 16 No. 1

.M 2

Hae dutg oz & AAH 7o) A Y
WA, BEWSE S53817] 918k vhekel dEfE Hiele]
A so] ok HAdN = HAEFARE] 4 S 53 A
g3k A 52 ATer] 93 WM AsdE 9 =4
A=dle] Ailo] Al7] FJa[l], et HYAMH~FER
NAE S BAA S Ao fdew g e
2 Aol Htshs mge] a7tk dozy B
o] A ze] Alz=gl B AN SHA A AEA
& 32l ey HZole AR W Mg
o F& WS Hola 7] WEel 57| &L &H|A}

o ANE T 4T 2AG] BET 4 gl
AHI2EAS ANSHE AR el T A
77 AR Aasieta Bomu Ll A

3t AU A5 AlF3he 7]
ol ] & AAo] 938 g AR A8l Ak E3),
A3} o) m7) e - are AS Axdhe ARA 29
7)9} greelo} oz rgo] S ALE WA X|Au]
2o gigk a7t AA FrekA HS A, ol w1

o9l 2k Aol Al 1 9o /\H]XM % ’7E:]
3t AHl= BAS Q‘ﬂé}ﬂ olef| W= AH| A2 AT

= AH2E A Hli@]@(sewmes encounter) ZUM] A
A E 0 AH| A= AL o] ojshs gk &
Zholl Au|2z=of Ok WE7HE 71 AL A H| 2] F A
gk A2 & A7) wiiol 49 =7Hmoment of
truth)& #ejsh= Aol Folrt) Fasich Ay
AL Muls HHol A 2H|RF T8 1Eshe
AU ~EA & 2tk Coulter  and
Coulter(2002)= AlH] 220l tgh 418 210 ZA] An]
A2 g - HATE T A =ATE
A3 T T AR =ATAEA S AABEATHAL o
= A2 AF Aol &A= A 22sE, s sk

Al 5 AN 2AZATE AZSE Hvlzo] B

Auls}a
I

7ve SHA HaL, oeska xpdskE A2 dig) ¥
1Ae 7 A BozZM AFE A= ol o]
2]k M|~ BAS Aol 43S FoEN IATA
L5 PAdstA "k e At Ak A2
EALe EYolx J3S T} Ruyter et al.(2001)- A
H| 20| Alg 548 AlF A, AlEe] 23 9 AR A
H| 2 S o2 AAIL, o5 8dlo] AaHxpe] #HA T
SHANA Ao} BYel TS Fo2N FHEE
gAdtha st edlb], ol AEe Ax ¢ A 5
I 22 Mu| o] 75 A EAT AR A2 T 7
H =

WLIES %ﬁ*é(empathy)o 2] 711 A Hgratitude) 2
74 9k #AESS P9 grkaL shleHs) 2Eyv A2
o] ATtellA =YL A & Aol ophd A 71
FEE At e, vHE dTolAE HoE
74 9] FE PR AA] Holof grha AW shar
ATHIL. & wiAR A o] EYS BAA o= 7491
A4 B<(affective commitment) 2t Aol 574
S ¥ AMFAE Z9)(calculative commitment) &2 1A
o]/d¥} o] "1“]*’\‘1]%}—5 A

il
o
oot
o
fl
EJ
of\
ox *
[o & 1 ni
[0 o my o =

o,

we S ®
2
N
N
52
32



X2t Mu|ASHn M2 Y DASHE BAOA ZFN SUn ALY Selof AntN A& 543
1. X2t MHIA O customization)= 71l A= threk W o g HE S
B A3} W, Qe e JE o9 nAEL B F= AL 13l A&l E(resource
QF Q4% 94 HYAT Hito]= A% g7 W dependency theoty)ell W=t A G} ghel] A
sz 7ol AstEUA 2H|A EAe] upAEo] & g WAE TS A SaE s W F
3 doz Woe o). E3] X1 oo A9 7| 7% A ojof ghtkal sFATHEI) o] A=Al
9 27} 27 Al o]Lxpe] Wl el sk whol 2 E-& Auz7]do] aAste] B e BAE S5
T w2748 9lo] WS auxl 74X skl 9714 A 17 §lo] ANEFE 5T T Ue
So] Sto] A Aqu| A2 ATEO TR o] LA N MU ~E Algeozyn dAb 7k I @5& a4
RHESES wolof STH3] webd A ag oy 7F RS MUY Wong et al(008)2 gl
o7 & nAE A= o] g2t W9l Melo] g2 Fol AR M= A 3 AATHAL 'g,&ﬁhﬂ]
ste] 7stEl Sk oar AAA FAL FEsh= ol & {alld s nAsE A oF 3te] Au] 27
o] Wgle] g $odo] FoF EAla & 5 gk ste]  ToAS AWSATHT.  Aul2eH(service
23} o2 )7 Ao glo] AH]| 2R TR AH|AE ability)2 AR|Z=AFA7E AH| A g3 dste] 3
H% F08 $40] Btk Asefzadeh et al(012) % LT AN 7IE) S LHATE Az AmE
7} ulAE e X7 edatalo] QoA ALEA Mol = B4}, AATAE ]2 Al Aol AH] 2
Yol @ Zolekm STt ol Aulzazag T SHOM IS A o Al FHe
o} Bk} 7 AbaL9] Fo]B Foll= AoZ Au|AAE FAE AL F QU] whigo] nAS MU s A=)
A= AH|A2E A7 Qe vl Au A2 AT A ekl SFATHA0L g A2l Au)
Fozn Auafu) 2ol tia] FHH R FAHE 5 9 Aol Lo 7% AAAA ol WEH drka
% 3k Zo|UHll], webd AspAulze) i Au) SHATHEIL Aulezid(service empathy)i= AH]
2A)1F Aol o] g7} FQE A el EAd 2 AEA7E LA A wTskar Abe] AA AH2=E Al
g Au| 22 ATsfoF st Sk A DEHE] Aol A, Au] AT 2te} 3
2 7F TG TR L ﬂHﬂ%A A7k gl Aol
2. MHIA EA FFE AT TR 24N ANETE TNEAT)
Aol A 2s) NF B0z g 17 i olsfskEd dolA Fag %“3711”013} Lgho.
Adsse AEx A4 2o A A TEAT o ZA AuzelA gl oA Adsta
o MulAAEAS 1A 0] SAp, B S o 02k R TS SERVQUALAIA AR T A
MAATAEAE AN, Aspiuize) A o 1 ARG, ol s ] saw
ol @A} AJH| A B 9lojA] Au| AT Zuio)A] HGERA Aol A AA o] gt o33t o] a7
AMul Al g 2ke] 14 5= (service ability) S €235t SIS S S SRS E
A welshs Ao ol gate] oA Agko] s, AH| s T Ana sl AR A
AAZUAAE olgAel A 478 gEap) ) oo @ o8 /A HAS BHE wae
tjokst U A2 Qs AWst Aol Au| a2 FozM8], o] Aztshe WiE ARl Mu A5
A ool ool eas L s g TS WIS 33 4% o 9 5 A
7+ (perceived empathy)S 52314 a#s 4= Qo)
HYQATANE Al 5ol AHHAS i 2o O S
g Aztekn BEsie] A7 ANE R 24 AR (trus)= THN ] BAZY AN B
T2 =9 4 9k a9 tH12]. 48] 27 3H(service A AN mA, FA Gl Aol Al e #



544 #ZIEX5E=2X| '16 Vol. 16 No. 1

Aoz ded Aojghs WSS welo15]. HPA+
ol e Aol tigk thekst Aert AAE L =,
FAmAE ] A5+ Z7]e] Moorman et al.(1992)2 A1

2 FAsE Tl BANA WE 5 9 el
o SEdtelt olen golstelalle), o) Fel AT
N W8 B BAsT A9 AT 91

ehe @ 71999l wgoleka Aolskgint olsh 2ol
AE)S) A e e Ariel AR, AFA, owA

e b
52 7M A0 BT 5 U shiel 0, Y

rlr
- |
ot
ox

(e}

>,

AFA omet 7] F
291 A 2](benevolence)
7HA Ade]l W Fo] JrHisl.

£} (commitment)-> A1} A BARIS 3
& FAMNF R AL 3 9tk Dwyer et al. (1987)
Z719] BARAY ATFolA BS w7k &
74111%*3011 gt A dola AAQl ko)t &4
tH19l. o] F AFeAE wehodat 714 9l
A8 gk AEAQ] S4B (Moorman et al,
1992), FAFAANA Fz gl A7]7E dee A3}
7] 98k @713t FAS sk e o A[20]2ka e
24 A7l whekA =Y Aido] ApdA o e
Holok e o] 22 A4 FFHE T ul
s dABHA Fethe ol & & vk

=
o AN Sl 11 /10 B 5 Qi 248

rir
o

i
jincs

f

f
=

o] & (organizational commitment theory)oll A& &
Qlo] #A FAZ HAHE v§ A 71x% &F
&4 Alztolgta Adsiet o] F[21], EYS 7
9, AL &9, HA =9 T Al 7 8
= %7

shalATH22). & ol
7}

ol ox
o 2 1o

2

o oo

of

o

fitl

(A

o

QL

k1

X0,

= X

&3 o

o Mu t= =9

5 N =5
LU )

M
o
BN
)
o>
Reyeed
o
=
>
>
N
)
N
-
oX,
=y
ot
o
fitl
)
&
oty

h=
A B9le] AHgHn ek 24

ha =
& wRUE AxaAY B4

commitment)-2 X e 7]
= oZ deE gk, ol utuide] dHol v
) =AYt 257t 9

H

ol FAEE 7= AEHE o
n] 3 eH17]. A4k E-%(calculative commitment)-<
ko] 7301 510174‘/} 3—’%_ Zgn]-go] AT oz 4

L= -
D}[26] a7 ’L**Eoﬂ‘: ELIC A

v (repeat purchasing)$} 44 -4 (word-of-mouth)

CEv
°]&

o % Aol EETHT. Pt FAEe @
Aoz @ 71300 ol AHe FFS

o

olTH2g). AL Tl F AwlAe] eld AFUA
oA, TV A3 5 it ohAel H]a) o)
Z

N

s
_Bi =
lo = oh o

2 9 A% A0 A7) B o5 WA}
w3} | arka & 4 ek w}aw e Aw A

FAkeke] Aol Uit et
2 e LA A 4%3‘2E’5‘1 ’\Hlx}% 75
& A FTH30L =3 a AT E

(behavioral loyalty)9}  Ej%EA %" = (attitudinal
loyalty 5 7H4] 21 o2 ER5 e, dirdow 71
TEAoE HrtsE AL P9A Ao 31l

= oA 2HE

B 1. KIAHIA 2 MHIASY, M2, 29, SN Maein

TANH AL Y T AT E
X|TtMHIA 2| Asefzan et al.(2012) X|THAH[ AT

MH|AEY Simon(2013) ZFo|jel Hak
Moorman et al.(1992)|Buyer—Seller2Al0A Al2|
e Cater and

Selo| MEHLEA A2

Zabkar(2009)
=o| x|z
@gaard et al.(2007) [==" ﬁ_'_"m’
Greyken et al.(1996) | S&AOIA AlR[Q| S0t
SH=0f oSt Fxola|x],
M5 Orth and Green(2009)| © Mz OIE ol
Zhang et al.(2011) o=




ato] A

)

5T By duAEd o FA

Ea

SHATHAL A 2hMn) o) B9 o]-§AE Au|AE A

A

)

=4

o

kS

IAEYE

=

|

A
—

|2t Mb|AESat

X

oo ®W T HTTNTMDT o .o BT W KT HE W KT NETE K
B RCR Jo B AT ] T A do gy Mo o] T gk T R TP ROE o M o ool g WA R
10 t i = .C 3 EA ‘Hor gl oﬂu T ;L.ou ot zT_ =) ,w_ﬁ L TR ~ ﬂm M = —_— ﬂm
= o = - = A= e A+ o o ™ o = Koo oy R/ 11 R M oB
zq_minWA@u7mc&VﬁﬂELe e ﬂmuﬁ_.ﬂLBmoﬂoﬂz%o#Auﬂmol
Py E CET R EWTLE e PR mpPfop e woplad
PUTIT LETEHRNM AT g% g gl TR g d X H L
Tz BbEls T Rplilogw 292 a*rser@re AR P ewx X
~ Y S 53 ][ -z ~ = Ao [~ — )
T CER TR L TR T e M EEE MRHIT g T R
= OB oE L AR %ootl_,wl]]ﬂﬂ;ﬂl o ...ﬂ7ioﬂz1iidﬂﬂ mﬂﬂLﬂ_vi
T T e Ry ix A T Rrxmeldres e T L AyeD
%o#ﬂoﬁ%mﬂiyﬂﬂi&uﬂfrwﬂm Hd@ mmﬁel%ﬂwuao_OQEOMa_ﬂuﬂh
PR o er ATz Xy P Ve lan T Ta X
Bl r R S E g LA Hy omo xRN o
S T B R e
= Wy X o MM o 55 0 o n o= % 7w o d o Ko o o
—~ m = G MR = = Jo Ho T =N po o o X 7o
o K| = wjr No Mo gw o N ¢ ~ R ™~ <l —~ X 5 9 — o 1) = 2
4= A i = Mo T dAd g eE R N
PEZh AT pIITEXEY 257 ZRRT P LATH TR
TERXRPECER D WP R rrr mARET TR BN m oW
T VT dwag=TLs @5 0 R e T 4w ®
= N o o ™ - N2y — =AM Kool Mmooy ) oy RO ) e "
os_sﬁr%&mh&ol,.1%5%&% W T ZmHQMgHOVﬂuH@a_oxﬂ
mx oo FNERF g TRl T f o Pes @™ ez
Mo i No %o o o)  Ho =~ X ™ X B T T B T T W o B W owr oReomp s 5! oy
K Re T ooy ®omp o TEATE NPT R BT R
T Fo T A R ™W T Erﬂﬂﬁﬂmﬂiﬁ%mﬂ@%
ol —_— ~
Ai@mﬁmémﬁﬂl OUEZEMﬂwﬂnmuﬂoiﬁ/oﬂHﬂ
vE o T E el R A
R I TR R N e
Fomiﬁaﬂp.m% gdn%%ﬂﬂ%ﬂ%ﬁ%
ﬂAlhoﬁlD‘aﬂEﬂﬁ |m]r‘_]iﬁ61kl1_ﬁ_|ﬂ‘aﬂﬂx_1kl
Ty xE T e B A
Tilezg) iz deEpdego il
g W EamoLr x0T Ny
N NoRr RN R D EEL LN oy xR
E»Hmﬂﬁrﬂiﬂiﬁ_ﬂu.h H%7Wﬂ_muﬂ5ﬁoﬁioq_&AL
o oE o A o o oo H oo RN e 8
ﬂ_H‘Iﬁ.A_/ )] 0 B ‘mﬂa ~X — —
Z0OF T O oo WX o X W T T B AdE R W
R = o ey & ox™nEZ ol
W R AR zn = S, O R s i
— = N o w of X7 o _ <l ,wor_ lo & o#e,m;M,o ~ o) NI
of - T ™ ] ] oy o ™ ol = R iﬁw_l[ﬂa.ﬂvluT 9|/ - ™
aoWEMﬂﬁ.FﬂﬂnM? Mewﬁzf7ﬂ;ﬂaaﬂ1ﬂﬂﬁﬁmﬂ¢|
= = o~ 0
R RPN NEHYLE YT Qg EE
m_.uﬁuo.xyquﬁqw% M_W_.u B
~ ) - ) ~— ~ Y
L B g g gh o N BT RRECFE X by P
- WoTe <R o B R N K HE®W MK NEDHT

sTA

[e]

719 B AR 22A]

Eal

A

24 a9, FAM

o



546 3S=ZEHIXSs|=2X| '16 Vol. 16 No. 1

7)3e] wrha s Qrizol Webd @ Aele] &
ol Bgeks A AE AFSAY, BES L A 2

< HER AU 2E ATE 7B A=A 2k A

AR el e RS D TS =7
o= G NS ud & ek = Au|2AF
Ape] Az sElo] BTl G0 FHF APl

= — [e] = o1 H O ©
& <
7Hd5 Mul e A Sl A dFE
=

e
)
o,
L)
|

of
_>ri
10,
.
opp
5
%
rJ
ofr
o
2
ox
(o3

2 o Ak 5 912
2o sl AN} Ak ol m
A

ool w243} e Aol

e ARat sl

S (PR ES B

Aulz masgol A AAA, MAAY ANE nefs
of Aulzo] BT SJuIge). webd o|s ge A
YATE DA et 2 ATAMIS MAF 4 ek

THAT A2 E 2 AR E9ddl A 9T

=tk

2.4 A=), Z4EH 2, AL 2 H 1M SH=9)
27
Az eb B FAIBI2411421143], A2l o} 9% FHA
[44-47), 28] 2L 3 S BA48-521%= A=7HA
B2 A7h AlA o] gt AlEeh B9 WS v
B, A== Au| Al Aol Au) s oA 45 gt
At s2E Fdety] vl MrjaAeat &
|2271%0] BAE dAst7] 918 57150
e ‘%—?E% 5] AE7F s=olxl Bl A A
aL, Au] 2] Fojahs
s 7= 75‘?%}0] °‘7l LcH¥°ﬂ A9l X]—i—*éol A

Wl B

2 4 SR RIEDU ISR
O e FAW, AN BAAE 29 S E
ohaL SeHIT). olsh e Aol 2Aste] g
3} e ATME 44T 5 Ut
7hg A A Bl A9 FFe Fo.
7heo AEe A el R()e] ke wuh

o

AE ot AR AN A= A7 BAEA
T2 a9egA45] 3 Aile] S AlEskd
& 9 SAAA Feert EE Thedol ok
[53], miehe] el Zxlo] sta7] wel &
g 7HAAL 1oi[18] 7H7kE el el dAlE
g8l ATH4D]. oo Eo s & o A= A
o d
-

Z &

il

2 FYme] 9% rlAke AL ¢ 5 gong



X2 MH|AS G0 M2 3 DASEE BA0N ZEH St AN S| QY HE 547

FIHooM[%] S = AR FFS
H[56], AR & tieto] 884 Btk ARl
242 WA FAE AT F7IFZ AAE A Y el AR aAlEAp S Aqul a7 3 1Rk
[241[54]. &1} S = ZF wA visf Au| A2 AE A8 wiEel 4420l 384 dFE A
oF 2n|AF BANA AR JFE A= £l 4 THaL SHATHIOL whebd thaat 22 A7 e A4

7t she £33 IARAE A8 =8ataia} s oA VAL A EQe DAREd] A e
N ) 7111 A = o aMEAT A(+)e] ke
TL_; l__-i% ——17—7—11]%}5]—112—% 7}14%\:}_]—1 6]'%?\1—/}[56] UC]—E]-}v] = i= R R BE=ARE | =176 o+ S 6 o=
=
2qe $AFR) Aned FHE) JRS S ek
) ) ) 71412 }‘\_;{4 Zole yMEAT A(+)e] s
G018 %+ ek ABATINA BAA B3 A H ﬁ‘qj EHE AT 909 99
=z
- . . _ T LT
59 59 =Yool ApHA LR T WA= JEFTFS
AABE Tk FAH o RE, A B9 Wy
33 2ol HEHQl #wAE FA st sk 71
¥ 2. £¥8=E ¢ =3y o
e EEEe =5 59 M7
SC1 |70l THEIS DS NAR: A‘IHIAHI—JM sixjol M
ROz gt= MH|AZ MZ5H 2 NS A=
N e olxiol 8718 £Z3p| 9| Coulter and Coulter(2002)(4;
e = o= = 5 Clorst AMHIAZ M2 | Gill et al(2000)33
Hao Sca Holﬂi A|74; 11_‘:'_ Otlil.El.;Pj} 'I | |o ( )[33]
SC5 [E55t 270] gEal e,
SA1 0] 2ofoilM HEIZel A ZLCh HEIAKERH AITAA
. SA2 | X129 TZHMH|A ZElo| e 7z HAX_—C',—X7 X HIA
o] s |2 SNEIASZI0] Fonih of B21510 245 H2x|| Coulter and Coulter(2002)(4];
& | gy | SAS |XIZf AAUMHIASHO| FOILIL Alnt 7142 7HR|T ULk Gill et al.(2006)(33]
£4 SA4 | X|TpMH|AO| 245t XIAE TR QUL x|zt
SA5 [243t X|BHMHIAS HBBICt
SE1 |ZIE 7K1 S2Ct
SE2 |030| mEaka ZIMo| AU MHIAMISKZE - ZXHolA
MHIA - = e = ;
Aol [se3 |24 sisin oz oic B4 afSahn Afef 2] A oV 800 Couler2002)(4]
©=C [ 'S4 [olgRtel olotg FIMoZ M2RILE HIAZ RZSiCts x/2t :
SE5 |27L} IRE OofsHSiCt
TR1 |YE Bsich
TR2 | =I5t Ho|ct, -
A2 TR [AA0) O!E[ MEIAMBXIZE ZAk0] o]|Matzler et al.(2008)(57%;
Al ABIAO| QICt ols = Siojefe ois
TRA [2HA13| S} STE |2t= 22 Orth and Green(2009)[27]
TR |Hole Chict
ACT |7§9I=oz o2t &2 oIt
AC2 |01t E2 o7 20| XIEX0oZ 0[R3IT MHIAKISAS]  AH| 20
ZIR{K 20] Ol_).\—_vq* 5 ;.l_ i l <|; =A] BE, thatod 7kX|IE SRat &|Evanschitzky et al.(2006)(10];
48H 29 | ACS |OIRIM AZote 0| the SHC ZZi2 Lo OfA2 74]|Nusair et al.(2011)38)
AC4 [0S OI231% 7IC. fute
AC5 |0|Rof| Zst A&2S 7ot
CC1 |0|R 0|8S Btholt &8i7t 2 A Zrh CH2 R 2ot o|xo| of &
iz goy  [CCZ|OIR OISS STIGIM JHOIMOR dgot 10| 8 A 2L, |2 st Bjol 912 7001 | Nusair et al(2011)(38;
ST =E Icc3|ojREL o 22 20| 20{M 0|R2E 0I&FICt. 2t H42t510d 0HX*° 7IX||Cater and Zabkar(2009)[17]
CC4 0|22 0IB3te OIS AOFEAE o + | 2olct |£ B
CL1 |0 x|t H0ilAM 0|2 0|8st= Holch
CL2 |7]8]7} &3 CHA| OI-T'-2 0|8 Mzio|ct o
, CL3 [¢°= 7551M 022 0[23 Azfolck, M7OjolE, FHOIE S5\ Bloemer and
oM EME L4 [70] 2oroo o[ze 0j2%S ZHolch HI2HMOoZ LIEHZH= | Oderkerken—Schréder(2007)(
1 SME A S 561; Ruyter et al.(2001)[5]
CL5 | FHoll 0|1§ st Ack
CL6 |0]Re| Z2FS FH0l| 0|0F7[5H QlCt.




548 &IZZHX5H5=2X| '16 Vol, 16 No. 1

A7AMe Az g8l A
A= qu) 2 A, *ﬂL

ﬁ
>
1
il
E
e

s
2
R
[>

N

)

7z

o, A%
A, 9, BAH B9, A 29,
Q8

o 1= 1N
o
oX,
k1

OEL Olﬂ OH

U N

%3
&
o

o H
do
ﬁl
H
o

fo
ek

o
o
ofo
>
=

mﬁﬁiﬂo

o,
ofo
ot
iy
ol
5
>
=
>‘
o,
oo
r_E‘
o
Sl
.
AL
I
oX,
&

o,
£t

=
b

ol
- o

= i
o

Lo,
rO
-
rlo ol
L
Jim
ox,
SR
Sl
o
fru
=
o
ol
LSS
Su)
X
gu Bl
BN
>
_|>i

0%
]
e
e
f

3

O
>
o

ot
£
N
)
N,
~
Ax
=
=
i\
X
-
)
o
el
r>~
o2l
il
o @ d

(o3
L
o
(d

32

T %
X,
o
K
>
o
>

& WA, ARel Fe olge Baves
WA oR AREAE AAsc 2]

AHE 79 12974 AAE

fo 2 e = w2 ol

N R n

5. iy
HAFEAE fJ8l SAIAZEO]R SPSS 2004%
AMOS 16.0& %]'%0}911:} Age BT 2 s
sholslz] 3] LelRAlog Aol st FE]?&'JXJ:
Q0% (Exploratory Factor Analysis: EFA)S A4

S, ALY NHERYOR NEEE Fels

)

Ak =000 tiaf gelA 2 1RA (Confirmatory
Factor Analysis: CFA)C. 2 FFElGE 2 FA70d

B EE ERIEATE G114 a9l EE 3
TEAFEAVE) S A 1 33AG Aleas
Hlwsle]  SHEYES FA3h HERA

(Frequencies) 0.2 QIT-3AI5A-S ERlstdrt. s
T2 A1 A (Strucrural Equation Modeling: SEM)
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sCs 0.200 | 0.716 0195 | 0232 | 0215 | 0.319 0.062
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i AC2 0.767 | 0.111 0288 | 0138 | 0213 | 0.136 0.116
gl AC3 0.788 | 0.201 0254 | 0114 | 0208 | 0.174 0.165 0.933
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