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Abstract

This study aimed to research the moderating effects of local & global brand on the
relationship between brand equity and behavioral intention in franchised hamburger restaurant.
This study intended (1) to analyze the factors of brand equity in franchised hamburger
restaurant, (2) to research the effect of brand equity on behavioral intention, (3) to research the
moderating effects of local & global brand on the relationship between brand equity and
behavioral intention. Data were collected from undergraduates who visited the nationwide
hamburger restaurants by face-to—face interview. The questionnaire was distributed of the 300
copies and used 253 in the analysis. The results of this study revealed that (1) the factors of
the brand equity were brand awareness, brand image and brand loyalty, (2) brand loyalty,
image and awareness had significant influence on behavioral intention in order, (3) the effect
of brand awareness on behavioral intention was significant influence by moderating effect of
local & global brand.
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