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Abstract

This study confirmed structural causal relations among concepts such as characteristics of
store, store image, affective satisfaction, affective commitment, and loyalty and surveyed
mediating roles of affective commitment in grocery retailing. Analysis of structural equation
modeling with SPSS18.0 and AMOS18.0 were performed to test the research hypothesis. The
results are as follows. First, Perceived quality, product assortment and product price influenced
satisfaction. Second, Store image influenced affective satisfaction, affective commitment and
loyalty. Affective satisfaction influenced affective commitment but not loyalty directly. Third,
affective commitment influenced loyalty through the powerful mediating role. The store
characteristics was seen to have a positive impact on affective satisfaction through store image,
and in turn related to affective commitment, ultimately leading to loyalty. Especially, It is
meaningful result in this study which is confirmed affective commitment have a strong mediating
role in between store image, affective satisfaction and loyalty. Finally, we discussed the role of
affective commitment and the strategies of affective commitment development, and suggested
future studies.
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H 3. KMO%} Bartlett £

E=N MAEMO| Kaiser-Meyer-Okin S&. 0.945
(KMO Measure of Sampling Adequacy) )
ZAL 7j0[H &
Bartlette] T&iA A (Approx. Chi-Square) 11980.084
(Bartlett's Test of sphericity) A= (df) 903
72/=HE(sg.) .000
H 4, BHMM Q0I8M it 9l ME|: B
ESSD/[E 729 '
=N iy 1 > 3 2 5 5 7 Cronbach'a
PQ1 270 190 .099 .686 148 197 128
PQ2 213 132 183 776 227 167 116
xjzt=l | PQ3 202 079 169 .786 213 153 129 0.920
=3 PQ4 239 203 158 713 047 196 181 :
PQ5 275 138 159 .756 147 165 117
PQ6 246 162 249 619 .206 262 136
SA1 204 257 179 169 .056 .739 178
= _ SA2 217 284 .098 130 .031 803 122
g | 32 &=
5 | =4 Sk SA3 124 .040 041 246 052 777 129 0.923
Y SA4 176 271 103 226 072 785 160
SA5 114 258 179 152 104 .803 136
PR1 .190 718 203 214 A71 187 108
PR2 151 732 237 152 220 165 111
A PR4 214 757 219 043 149 216 218 0.930
714 PR5 241 .708 137 137 047 310 239 :
PR6 193 689 185 114 178 .390 122
PR7 178 .705 297 .209 146 184 175
Si 613 248 120 .328 159 119 .083
SI3 666 376 .209 174 142 145 123
iz Si4 770 207 175 213 .087 141 11
olnl| Si5 797 122 154 .298 144 127 116 0.933
Sie 769 072 216 243 160 162 .084
SI7 743 129 178 .073 213 231 226
o Si8 735 .082 199 .180 233 206 166
I AS1 225 157 136 174 216 144 783
il 2R AS2 160 156 136 175 .203 184 827
* o= AS3 074 211 196 167 159 264 756 0.907
AS4 A71 228 196 150 165 133 724
AC1 217 187 245 193 797 027 118
— AC2 185 148 266 181 826 074 113
el AC3 157 271 213 211 724 133 262 0.948
= AC4 210 224 263 190 770 096 244
AC5 196 .083 266 168 .808 041 158
cL1 170 267 741 168 .100 115 120
= cL2 138 213 779 131 109 136 148
& - cL3 160 192 804 145 225 106 154
H so= cL4 217 187 779 115 .299 148 123 0.934
=+ CL5 .205 139 752 212 344 076 123
CL6 186 128 694 195 .304 .098 108
ofo|ziIgt 18.635 | 3.145 2.549 1.955 1.754 1.560 1.338
Mg 45452 | 7.672 6.216 4.769 4.277 3.804 3.263
EAHIE 45452 | 53124 | 59.340 | 64.109 | 68.386 | 72.190 | 75.453
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(Exploratory factor analysis: EFA)S-
AEA F4% BAS o]-838te] aLfgh(eigen value)
lolde] HFall g FEsrh 249 79

ol ti&} Cronbach’s a A% o]&dle] 2Fwg g2l

2(0907), 7744 =
06 ooz X daAdo o3t 22 mE BT Ay

Ak

2 2

FAA aleAM A AdtE QES ol&ste &
ARl FFEFdA (convergent validity)S 3 718}7]
Al e FREAS T Ay SAWFY] o
X& delebr] 8l e E(discriminant validity
£ ERIstatE WA, gl 8w 7 g R
HARFE £287] A3 AFES Fra] g8
o thgk pgk, GFI, AGFI, NFI, CFI, RMSEA 5% o]&
st AdEs Hristdon, w443 GFL, AGF]
NFI, CFI7} 2% 095 9313, RMSEA=0.0402.2 1}
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a2

B9t AR E 2L oy Rale] S =43 u) ¢ W o R et 5] HEErd S Bt
- =] 5 3 & H_=] p=
e o] Nz o] =& A7E FAEo] 9= t7] 1%k EE8F 891 Fokd A7), AA 8] A=A
A% YolpyE EAoz AAsGI, wlyWs (construct validity) 3! ¥ E45E(AVE)S &4l
(varima) HA2 Fa) @01BAe Aa s, 8 BHESAS He1d Ak [ 6ll4 A p< 001 5
— - - = O o] 7 A3} A 2= ar =
ol Az} [E 4ol Aot RolAZEF A0, FETH oI ISk AVEGte] ARAlE Al w20 v
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- 0| o= il e Ei B AElE (AVE)
PQ1 .000 0.841
x2BE 6 3 | P 0.999 0901 [ 18476 | 0.000™ |  0.805 0.708
PQ3 0.774 0.777 | 15,504 | 0.000"*
SAT 1.000 0.877
HETA 5 3 | sa2 1.024 0909 | 21.487 | 0.000™ | 0852 0.771
SA4 0.998 0.846 | 19299 | 0.000"
PRI 1.000 0.821
4B 6 3 | PR 0.988 0868 | 17.642 | 0.000™ | 0826 0.738
PRA 1.067 0.886 | 18.061 | 0.000"
Si4 1.000 0.829
SI5 1.102 0901 | 19.549 | 0.000"
x . - . :
a0l ! 4 SI6 1.099 0864 | 18381 | 0.000" | 0850 0.729
si8 1.036 0820 | 16,991 | 0.000™
AST 1.000 0.821
TR HES 4 3 | As3 0.941 0833 [ 15640 | 0.000™ | 0804 0.673
AS4 0.957 0808 | 15.157 | 0.000™
ACT 1.000 0.862
zymsY 5 3 | Aca 1116 0933 | 22418 | 0,000 | 0812 0.783
AC5 1107 0.857 | 19.611 | 0.000"
cL3 1.000 0.902
EME 6 3 | o4 1,022 0931  [24.924 | 0000™ | 0835 0.793
CLS 0.857 0835 | 20,209 | 0.000"
x ’Idf =281,711/188=1.498, GFI=0.925, AGFI=0.901, NFI=0.948, CFI=0.982, RMSEA=0,040




Mt SEEHA0A AH|Xte] ZEA

olo

2 FMzolox|e| of7HH &

gk
\‘
©

Aol 24 s T & o, AAE FANEE T TERIAE IHY YN EYPEAS F8 A9
Bl AEAdL =rha AW E = k. 4370 SHATE [3 7]elA B vpe) 2ol A7 128 #19
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2.3 Ar=gel Jgd =4 A9 P vAA B AL HAATA 17
1= = - 2 = _ - =
ATEIAJEE HF37] f8l xol digk pik & e} HAste] =2 7|UE 2 Ao 7
GFL, AGFL, NFI, CFL, RMSEA 5¢] @5 29l AA DES Brbehed ol e ARA R FA
SRt A F2RE AR AH (K 764 9 7ol 7] To BEE] R 2o 43 Mg 29 go
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2.4 HF7tdol AN HAAE AR A3, 0|7 X743 AE A e
2 AT A7 AAS HEEY] AR EAL Ao A9} 7 vl f-ofg JekS v
H 6. THEIYE B4
AVE 1 2 3 4 5 6 7
X|ZE=A 0.708
ME M 0.293" 0.771
AZ 1A 0.286" 0.372" 0.738
H=oln|x| 0.416" 0.255 " 0.342" 0.729
Ao 0.258" 0.247" 0.305" 0.248" 0.673
b SESE 0.296" 0.116" 0.271" 0.297" 0.289" 0.783
N8z 0.282" 0.171" 0.333" 0.305" 0.244" 0.407" 0.793
7 4,588 4.952 4,586 4.761 4,557 3.868 4.711
HEER 1.137 1.183 1.176 1.152 1.077 1.433 1.304
Note:(**) p €0.01
H 7. 972y Mol
X df X P GFl AGFI NFI CFl RMSEA
77.709 62 1.257 0.000 0.966 0.942 0.970 0.994 0.029
¥ 8. ¢iq7del AY
Hypothesis Path Estimate SE. CR. p Result
1 XZEEE—x=o|o|x| 0.376 0.66 5.674 0.000** e
2 AETM-FEZO|0|X| 0.223 0.081 2.757 0.006* ZHEH
3 AE7z—F=00|x| 0.257 0.070 3.649 0.000** e
4 XZEEA—-AENnE 0.176 0.068 2.592 0.010* e
5 AEM—ZEsHnkE 0.163 0.075 2.165 0.030* e
6 AZI| 7R E0E 0.182 0.067 2.704 0.007* HEd
7 HEO|0|X-ZHAOE 0.181 0.088 2.064 0.039* HEd
8 HZO|0|X|-ZEHEY 0.365 0.082 4.433 0.000** e
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