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Empirical Analysis Approach to Investigating how Consumer's Continuance Intention
to Use Online Store is Influenced by Uncertainty, Switching Cost, Offline Trust, and

Individual Negative Emotion: Emphasis on Offline—Online Multi—Channels
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Abstract

It becomes undeniable trends that offline shopping stores operate their own online shopping
stores too. The multi-channel shopping stores like this allow consumers to have much choices
to shop from either offline channel or online channel. This trend, however, also opens new
research issues. Especially, we have found from literature survey that a new research model is
necessary for more in-depth study of the consumer behavior analysis in the multi-channel trends
like this, where those constructs such as offline trust, uncertainty, switching cost, and individual
negative emotion are considered. It is noted, especially in the multi-channel environments, that
uncertainty and switching cost need to be considered, and that individual tends to feel negative
emotion much more. By relying on 406 valid questionnaires, we obtained empirical results such
that switching cost and offline trust have a positive effect on continuance intention, and
uncertainty tends to increase switching cost. Individual negative emotion also affects continuance
intention significantly.
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H3(a). MeH|E — X|&F0i9|= 0.211 0.210 0.049 4.352%** e
H4(a). S84y — & -0.079 -0.080 0.045 1.773* RHEH
H5(a). 28t — M8 0.327 0.328 0.053 6.168** 712 (s
H6(a). 22| Off — Bt 0.552 0.547 0.043 12.753** N
H7(a). A2| Off — S8t -0.183 -0.183 0.057 3.232*** RHEY
*p (0.1, * p<0.05 *** p(0.01



oo -2l HERE Hgloli SSHY, HEHIS, 2210l LZ| & JHelo| RFZH0| ALK XIETHol=0l 0k = gl et 5% 435
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4.3 A} =9 SiI7y2e} ARt A4, W (satisfaction) 7
the} o] o AR 71ekslA ok 24 9t ] &(switching cost)o] 22+l L3 Eoll A o] 773
A, RRe) spaSe] AEgonn Aadre) Farso] A& el el vl frojet S A=
GAE A Jehic) e Bea e 27k A fQlelzhs Aol ATHAT o= AdATe] dats
) o] EAH 0T Go)ak ok mF o) 1 W e kS Zrolsl= lojtk(d, [34)).
o] AAE 717} ) Ao e uH= Aoz 1} gz iz g2 JAge-9le] a9 dde
Bl Sl AL AL we) T ek 89 24 AN FA b A &uf[30] & oloj A= Ao o]
= 7o) RE BAoA 9AS AT} = Ao s Elet. B3k A A Arolgroll A gl mie} o]
W AT A, LT wel 1 48 QoS 719 AP x50l A sk el g AEA R
BA= BA7A 0] 7 Ak} okt ek 7kl 2po) 7} o2 Azbg Agngo] meas T dAEe] A
Aglek. olel @ Avke B AFoA Yelushe d FTEEE HE AHE sleR ol
B 5. Z=27+ xo| 24z
TZEAE et TZEAE et .
Path PTE i SES:rong T P;E il SEV;/eak B HFA0| t-value
H1(b). BHE — xi&ofole 0.595 | 0060 | 200 | 0656 | 0.048 | 206 -11.328"
H2(b). B — Hehlg 0454 | 0082 | 200 | 0363 | 0070 | 206 12,137
H3(b). FgHIE — XjTofol= 0.204 | 0081 | 200 [ 0222 | 0051 | 206 2711
HA(b). S8AY — Bt -0.121 | 0064 | 200 | -0.050 | 0.055 | 206 ~11.909"*
H5(b). SEHAIN — H8HIS 0382 | 0070 | 200 | 0287 | 0.066 | 206 14.099"*
H6(b). 412/ Offline — 2% 0.564 | 0.079 | 200 | 0540 | 0056 | 206 3.413*
H7(b). 42| Offine — EEHA -0.267 | 0078 | 200 | -0.091 | 0068 | 206 24,083

*p (01, * p(0.05 ** p(0.01
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