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A Study about Information Demand and Satisfaction of Medical Tourists who Visit
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Abstract

In Korea, management support has been given at the government level for activities to attract
foreign patients. China and Russia ranked on top of the lists for in-bound medical tourists. The
purpose of this study is to examine the experiences of medical tourists in Korea, the demand
for information, and the level of satisfaction regarding their experiences. 100 cases of medical
tourists from China and Russia were collected through the mail survey. While Chinese used
beauty, skin-care related products, Russian experienced the grocery shopping and wellness
related services. Most patients from both nationalities experienced the traditional food in Korea
and wanted to know about beauty products. Chinese wanted to get more information about
Korean traditional food Russian. Finally, Russian showed higher overall satisfaction scores than
Chinese respondents. If we reflect these results as a contents, it can be useful to attract foreign
patients.
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