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Abstract

Dut to the development of information technology, various serious games have been provided.
In recent years, educational serious game that provides education services haven't been widely
used. Especially, using serious game without trust is one of the main hinderance in the expansion
of educational serious games. Therefore, the purpose of this research is to investigate the impact
of trustworthiness, which is antecedent variable for trust, on commitment and continuance
intention. To achieve the research purpose, this study conduct the survey. The results showed

that the trustworthiness significantly influence on commitment and continuance intention
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