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Abstract

The purpose of this study was to examine the relationships among marketing mix, constraints,
and consumers’ revisiting intentions in screen sport theme parks. For this purpose, a survey was
given to a convenience sample of 253 customers of screen sport theme parks located in the Seoul
and Dae-gu metropolitan cities in South Korea. The data were then analyzed using frequency
statistics, correlations, and multiple regression analysis. The major findings of this study were
as follows. First, the marketing mix had a significant effect on the constraints of customers in
screen sport theme parks. Second, the marketing mix had a significant effect on the revisiting
intentions of customers in screen sport theme parks. Third, intrapersonal constraints alone had
a significant effect on the revisiting intentions of customers in screen sport theme parks.
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