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Abstract

While online shopping has been increased expeditiously, a significant portion of purchasing
intention has not been converted into actual purchasing behavior without delay in online space.
This study investigates the factors causing a delay in online purchasing decision even after
purchasing intention has been formed. It identifies the uncertainty variables (information,
psychological, and preference uncertainties) related to consumer needs and the situational
variables (time pressure and past purchase experience) surrounding the purchasing transaction.
Furthermore, the need for cognitive closure is proposed to moderate the relationships between
uncertainty/situational variables and the purchasing behavior. The results show that the
uncertainties and situational factors significantly influence purchasing delay. Also, the need for
cognitive closure indeed works as a moderator between the uncertainty variables and the

purchasing behavior. Practical and academic implications of these findings are also discussed.
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(CART_AB) | CART_AB4 | 0.859

CART_AB5 | 0.850

GiSEE== =S el Loa diﬁg AVE CR Alpha
INF_UNC1 | 0.814
INF_UNC2 0.783
e INF_UNC3 | 0.855
SN = : 0.651 | 0918 | 0.893
(INF.UNG) |_INFUNC4 [ 0.708
INF_UNC5 | 0,860
INF_UNC6 | 0.812
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mapiyy [COPRUNC2) 0848 |00 | g7 | 0802
(PSPR_UNC) | PSPRLUNCB| 0.742
PSPR_UNC4| 0710
A7t 2tt TIME_PR1 0,787
(TME PRy | TMEPR2 | 0.804 | 0.664 | 0856 | 0.749
- TIME_PR3 | 0.852
sx&x | NEGEXP1 | 0.882
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% CR: Composite Reliability; Alpha: Cronbach’s a
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