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Performance Hall in Korea and Japan?
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Abstract

Today, increasing consumption of arts and culture, many people are visiting theater or concert
hall. moreover K-culture led to boom in arts and culture but previous researches focused on
analysis of culture contents on the other hand satisfaction of performance hall and revisit
intention is minuscule. Therefore, this research investigates satisfaction of performance and
revisit intention of factors influencing Korean and Japanese audience. As a results, performance
facilities and customer reception service positive influence on revisit intention to Korean
audiences but customer reception service positive influences on revisit intention to Japanese

audiences beside performance satisfaction indirect effect on revisit intention as well.
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