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Automotive Brand: Effectiveness of Native Advertising
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Abstract

This study aims to examine the effects of native advertising on consumer-brand relationship
quality (BRQ) formation of the potential consumers in the context of an automotive brand.
Specifically, the study verifies (1) whether the respondents cognize the content of native
advertisement as an advertisement and (2) how the value dimensions of native advertising
impact BRQ through brand attitude (BAT). To fulfill the purposes, the researchers categorized
three types of advertisements (product, brand and non-commercial) and then showed three
manipulated stimuli to potential consumers in the automotive market before measuring. The
findings drawn from the 345 valid cases are as following. First, the rate of respondents’
advertising recognition is low in the non-commercial advertisement, while it is high in ones of
product and brand. Second, most of the respondents perceive less irritation toward the native
ads, especially toward the non-commercial advertisement. Third, the entertainment and
informativeness of native advertising positively influence BRQ, while the effect of irritation on
BRQ is negative. Also, the effects of advertising value dimensions on BRQ are all mediated by
BAT.
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SHE FRAHIRI] AHXI-EHE B BT SN0 O

S UIOJE|E #1o| S M= 665

2978 p>05), AA=978 p>06), HAE gHE(x
22978, p>.05), 7Hl AE(=978; p>.05)]. wEkA] &

ATNNE AFE FHRFOR 7} BuiPeld B
CEREA I TR
E 1. SEA Z2uY ¥ E20 53N 7Y

e Ble(%)

HZ Hef= | H|ARA
R e s al?ﬂ ()ci)
o | 249(57.2)| 80(55.2)| 88(60.7)| 82(56.6)| 978
== |ojy 186(42.8)| 65(44.8)| 57(39.3)| 63(43.4)| (2)
20t 185(42.5)| 61(42.1)| 58(40.0)| 66(45.5)
oy (300 110(25.3)| 36(24.8)| 37(25.5)| 37(25.5)| 2 973
=< |aoty 80(18.4)| 29(20.0)| 25(17.2)[ 26(17.9)|  (6)
50cH o4 60(13.8)| 19(13.1)[ 25(17.2)| 16(11.0)
_ |oe 279(64.1)| 92(63.4)| 91(62.8)| 96(66.2)
ijgl; J|E 149(34.3)| 50(34.5)| 53(36.6)| 46(31.7) 1'&30
7|} 718 3210 107 321
A e [196(45.1) 67(46.2)| 62(42.8)| 67(46.2)
mMR/PEE | 236.3) 641)| 865 962
o [EHAEE | 2067 64.1)| 11(7.6] 12(83) 8,001
7T IxEe 16(3.7) 5(34)| 6.1 53.4)| (10)
B 81(18.6)| 29(20.0)| 22(15.2)| 30(20.7)
7|Et 90(20.7)| 32(22.1)| 36(24.8)| 22(15.2)
50|35t 96(22.1)| 25(17.2)| 38(26.2)| 33(22.8)
2EH thE 76(17.5)| 26(17.9)| 30(20.7)| 20(13.8)
;Ef; A9 OE  [234(53.8)86(59.3) 65(44.8)| 83(57.2) 10('85)34
ESING 26(6.0) 7(4.8) 10(6.9| 9(6.2)
BEA} 307 107 214 000
0-1990+Y 75(17.2)| 25(17.2)| 28(19.3)| 22(15.2)
200-3999+2163(37.5)| 55(37.9)| 54(37.2)| 54(37.2)

711 400-5999+2)125(28.7)| 43(20.7)| 42(29.0)| 40(27.6)| 7 561
() |600-7992t) 4399 17(11.7) 9(6.2)[17(11.7)| (10)
800-9990K%  16(37)| 2(1.4)| 7(48)| 7(4.8
10002124 O 13(3.0)| 3(2.1)| 5(3.4) 5(3.4)

Bl 435(100)| 145(100)| 145(100)| 145(100)

2. 24 "t

£ Aol A= 57 FAARe) 24719 SR
TAE ZAndo| thate] CFAZ F3st5len, 1 4
= [F 2-F 419 2ok

A B AP SR g A 7MY
5 AEE 18] f18kd, 24709] Bl gt
Y= (skewness) 9} A =(kurtosis)?] AHZS HES

Hek 2 A3t o] Bl 03690M 778= el

on Hwo HLoE= 03504 175602 YEbTh o]
= Kline[61]°] AAIZE 7|2 =<8, HE=<10)] 2
A 338 Ao, B Oﬂ?oﬂ A A rde] A5A

A= A4 FEolRta & 5 gith

k] X X/t |RMR| TLI | CFI FA(LOx/Hen)
sl 757.750| 3.131|.039(.913].923| .070(.064/.076)
HUQQImE 13340,323|13.255(.094.498| .541| .168(.163/.173)

Normed-x’=3.131,
RMSEA= O7O(L090 064, Hlg=076)].

RMR=.039, TLI=913, CFI=923
web 3 e7e)
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]
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A2}4 A (procedural remedies)E 4+3
BT =4 323} T2 A s,

oA ehobmag} s Aol FoAelA SRA o

S stlow, S, o3 vEA S B

& SHE fricstik AA, Aol Ao of

o 574 T3 A YAs vEA AASHA Tt
E Zx B g

0 [ o=3340.323(p<.001), Normed-x>=1325%5, R
MR=094, TLI=498 CFI=541, RMSEA=168 (LOy
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=163, Hly =173)], o]+ ¥ 79| 589 24w d} <.937, BA=FaL 860<a<.948 WA FaL 845
Hlwste] & g aQindo] to]E & & wkdstA] X <a<990). E3h A A EE ER1s A7, HdA %
g Ao® FRIFrE mEbA 2 ATFelA Faet H(8B<CR<I7D), Al¥F ¥ EE(8H<CR<.I7),
AAA Al FEUH Ao BAS HY T Ua B F1 FE(OMU<CR<I72), ¥NA4 F1 %
A7 Ao R B7e o, SA T A E(9M<CR<.969)°l-] E5F Fornell and Larcker[58]
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sehan ghek ol B B ATl AL AR FRE 54 AR
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I FAE FF3} eel¥slEka AVE, CR, ®3F W34 22.003), AF F FE(HM0<A<II] 5H452<t<
A4S 9nlsk= Cronbach’s a AlS7F AAE Ak 11.040), P A= F3 FF(649<CR<.904, 7015<t<
A AR AP E AHE Az dAA 1E9 13577), 244 F3 FE(620<A<.931, 6801<t<
Cronbach’s a Al H4 845004 Ao 9002 =4 15466)014 B #5459 dest aQyshae %
e om, 7} A=Ee gist FREMA L 52 5 SHAl YEhg e B BAIH R o3t 59 AL
o) A AFAS SREtT THAE F3: 89<q 2 FJrIE ) 3 AVES 913 Ay} BE A7)
3. HEo| AZ|Eo} &8 Elgts
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TES AR | 825 (An 7347 | B=.8037 [ C=.913%%) | (A=.753 [ B=.722 | C=.787)|(A=.924 | B=.912 | C=.936) |(A=869 / B=.880 / C=912)
AE4 | . 749"X(A=784"** | B=711** | C=745"*)
A1 |.736"%(A=.619"* | B=.752"* | C=.815""*)
A2 | 650**(A=.689"* | B=.663"* | C=.647***)
e A3 | 759 (A=755"** | B=.738"* | C=750"") | 507 886 892
°Te Ald | 660" (A=.688"** | B=.689"** | C=.750**) |(A=519 | B=.574 | C=.585)|(A=.885 | B=.904 | C=.905) | (A=.829 | B=.863 | C=.892)
A5 | B78**(A=.540"* | B=.674"* | C=.806"*)
A6 |.759%(A=.764"* | B=790"** | C=.803"")
IR1 | .813"™*(A=748"* | B=860"* | C=.842"")
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BA4 |.755™*(A=721** | B=.826™* | C=725"*)
BA5 |.802"%(A=.781*"* | B=.843"* | C=.807"")
FE |.764"*(A=728"* | B=814"* | C=738")
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XS BHE HTYAH(XS| AH|X-EHE 27| 22 ol et S5 UI0[E[E 312l 1S SH2Z 669

X5) = 825.610 (p < .001);
Normed-X2 = 3.370;

RMR =.056; TLI =.903; CFI = .914;
RMSEA = .074 (.068 < 90% < .079)

A3GFEE [ BIPRRR [ Ag)Rrk [ 3994k

154** [ 015/ .161/ 208*

564%*%] 5064/ 52642 [.599% T 51 ey e
AN -+
-.166%** [ - 306** /-.104 / -.098 HAEAT =HAEE /HNEED /EHi=Z D JHMEEHED
*p < .05, *p<.01,**p< 001
3 2. 7x2Y 24 Ay
so el nAE dwd AT 394 dRy Ao vehdrk
=145)2 FAHR st A(t=2597) 22 e 7hdeel tisk dE A WA ZEAA] A AR}
olgfgt A= At BT sk %JZH*H]XFA 9 BHE gEr}t AHR-BRE AA] Fd v

S84 HE PgolA &3 Arot X3 dloEl B v T34 9Ey=518)> FAHem fFod A
Fart TR 75 @ vk AS ofulsh, w (t=9269) 2.2 Uepyith. o]Ydt Ade FAARAE
2hA] ZHd4E AYE QT ey vloE|H Fare] o] 2FgAF BA=d] gigh =0t S Y $5 AH|A)
P2 EA5 Ao M Fae] 3ol we) v & o} BAE = FAHAA AV FAEHE AL v
o] YeRgt FAA SR R A Fae] Ae- AR st mheba] 7Hd6e A=At ol s Avks Ul
do] BAE Elmof fojd JgFE = AoE e X Fae] gz §43 gz FABH U
wE o1 H(y=208, t=1.966), A% #F1L(y=.015, t=0.133), & Elgton, Ao R AE F(B=5%, t=5.422), B
A= F1(y=161, t=1.2571E Folatx] e Ao = 3a(B=526, t=5294), WA H3(B=599,
2 YERiTt t=5509) BT HAS B|wr} 20 z-HAE A 4
7150l thEk 74% A, AA FEA vlo]E|H o foldt JaS PAE oz HUHEHA.

=-166) oﬁlﬁ o7 frolek A(t=-3321) & & e 6. 2= E{=O| ojsHE T}
o ol AR HiolE R gask g aiE Ry TN AHEOAAE dlelEln ate] Fark

B EHsH X“lo}”* g AFsak Bl tik A AAS1) 2HA-BAE A EA 7ke] DA B
2R Hmo] o dkS v ¢ vk A oy A= o] wWade] gsh golr) B ol oF
sty webA] 7HdsE A E A EEAd T BAE g o] A] Abeat vpe} o] BAED ARAHS A es
o] PAlE dolE| B Fare] R A e At o] ujAEIte] i3k FHALS AZEG BAET T
A Bae] f3ol wht tha o2 Yebgth A4 g AEAWL AT B 7P 844 ebeths Aol
O AT el Agel= wHAe] Bl Hiw v A 287 A(Sobel test)oltt YA A (causal
A R WY W TEEE RO steps approach) BTk §-4ste], The Abslaet dop
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=-306, t=-3.241), BaA=5331(y=-104, t=-1.131) W]+ o] & A7} o] 2 A LalYrHRg], B A= BaE
A4 F(y=-098, t=—L06DMA = frejHelA] & o] o3k 1,0008] 0] XA FROZHE =4 u)
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Els 57:]]76 04)&& uﬂ7]—3]- it} 0|9} e
o) v el et A Avk= [ 719 2

H 7. HHE Ef=9| op7iEnt 2 Zat

oi7H g3t (sket /| Abeh

M B2 | HE D | HE ZT (H|AdAN I3
o 245%** 317 259+ 193+
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x| 087 .009 .085 125*
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