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Abstract

This study aims to investigate the brand image of Korean TV news in terms of functional and
symbolic attributes, to examine their interrelationships and their effect on audience’ viewing
intentions. A survey was conducted on 412 evening main news viewers of KBS1, SBS, and
JTBC, and factor analysis and regression analysis were used. The results show that TV news
brand personality was composed of three dimensions including enterprising, sincerity, and
tradition. JTBC showed the highest mean value in terms of enterprising and sincerity over SBS
and KBS1, and the lowest in tradition. The symbolic and functional attributes of the TV news
brand image are highly correlated. Finally, the viewing intentions were determined in the order
of news brand functional benefit, sincerity and enterprising personality factor.
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