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A Study on Subjective Recognition of One Authorized District for Large Retailers'
Home Meal Replacement PB Products
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Abstract

In this study, we investigated subjective perceptions of one retailer’'s PB products for large
retailers by applying the Q methodology to examine subjective trends of consumers who
purchased and experienced PB products at home.

In this study, we examine how HMR-type PB products developed and released by large
retailers according to the demographically changing social structure represent the meaning and
subjective acceptance of PB products in a single licensee through Q methodological studies. The
purpose of this paper is to propose various direction and improvement plan of food product
development and release for one license of large distribution company in the future.

Based on these research problems, five types of type analysis results were derived. Specifically,
the first type (N = 5): Brand image trust type, the second type (N = 5): NB product preference
type, the third type(N = 2): Easy cooking preference type, and fourth type (N = 2): Pursuing taste
for price type and fifth type (N = 2): Quantitative pursuit for price type.
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