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Abstract

A counterfeit product is a product that pretends to be a genuine product by pretending to be
false. It can also be called a counterfeit product. This study attempts to investigate how such
illegal floods of counterfeit goods affect online shopping consumers. In addition, the accessibility
of various product reviews on the internet is increasing, and the product reviews are divided into
positive and negative reviews, affecting the information that the customer has already, and the
influence of the information acceptance on the purchase intention depending on the product
involvement Respectively.

Therefore, the focus of this study was to examine whether the information presentation about
counterfeit products affects consumers’ purchase intention, review direction (positive / negative),
and involvement (high / low) control the information about counterfeit products.

Therefore, this study has shown that it provides a marketing strategy to increase the intention
to purchase products and products in online companies and stores in a situation where
information about counterfeits is exposed to online consumers in China market.
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