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A Study of the Relationship between Consumers' Perceived Benefits and
Satisfactions for Foodservice Marketing -Focusing on Organic foods—

* koK skt
2N, L, Mg

20t

WY} 77154 B o $Alo] ShEo) met 7154 F] AR A&H 02 Jsa gk o),
AN f71%54F BiE AT FES) AAEe 03 Qont v At f7154%
QJoyaba] ofol g A7k FE o] T gk olo] X A= AnlAE AXSHE §71% AFS] Aol
WEE ATE 95 ALl WS % hE Al A AYERFEWNOE 3148 BB} AF 1A
& sgon, 53 1AYFA AAYFOR TR AU A s R} wEEA WAL 9T
BT, A A% AAF, A9 A A P 1AYS BF REE] JFL vAT g R0
2 $9590m, 42 B AduFE WEE FYH 9F& v Ao vepdth B9, 7
AZAR Bele] A9E DB H7)5AE DEEe] $4H G A Aoz Uehgrh, ¥ AT
£ AR aFe mek f/15AF TUE B Aol nEwe AL 9L BAste] 44 Ahsloit
1 gdE A7IEAE AR sl e ARssin dekel e Agskd 7 4 oo
B 30 | RIISAIFES B | /7ISAF T UE | GHE RH0| | R7ISAE AH|XH AORE |

Abstract

With increasing numbers of consumers concerned about their health and well-being life,
interest in organic food has increased. Although there are some studies related to organic food
in Korea, most organic food research has been in field of nutrition of organic food. This study
aimed to find the relationship between consumers’ perceived benefits and satisfactions towards
organic food and to compare differences amongst ages. As the results, physical benefit and
social benefit were found to have a positively significant influence on both young and old age
groups’ satisfaction toward organic food. Sensory benefit had a negatively influence on young
age group’s satisfaction, however, it was not found to have a significant influence on old age
groups’ satisfaction. Family economic benefit had a negatively influence on old age group’s
satisfaction, in contrast, family economic benefit was not found to have a significant influence
on young age groups’ satisfaction about organic food. Thus, the result indicated that there were
significant differences between young and old age groups.
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