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The Structural Relationship between Selection Attributes of Traditional Culture
Festival Storytelling, Brand Equity, Brand Attitude, and Brand Loyalty
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Abstract

‘Waiting for a Thousand Years & Mingling with World People-Gangneung Danoje Festival
2017 as an Important Intangible Cultural Property’ is the festival with the longest history in
Korea.

In spite of its historical value, however, there are not many academic researches on the value
of festival brand equity. Thus, the objective of this study is to empirically analyze the influence
relationship between selection attributes of festival storytelling, brand equity, brand attitude, and
brand loyalty through the structural equation model. Regarding the spatial scope of thesis
material, a survey was conducted focusing on 657 tourists visiting the Gangneung Danoje
Festival.

In the results of verifying the hypotheses in accordance with the structural equation model, the
selection attributes of festival storytelling had effects on the brand equity, and the brand equity
had effects on the brand attitude and brand loyalty while the brand attitude had effects on the
brand loyalty. Based on such results of this study, the implications could be suggested as follows.

First, the local contents culture should be developed together with local experts and residents
by finding its local custom. Second, the brand equity that could prioritize the strategy of
characteristics should be increased by emphasizing the selection attributes of storytelling. Third,
the phased development should be achieved through local residents’ open participation by
dividing roles of experts and non-experts as festival manpower.
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