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Abstract

Cause—Related Marketing is the process of formulating and implementing marketing activities
that are characterized by an offer from the firm to contribute a specified amount to a designated
cause when customers engage in revenue-providing exchanges that satisfy organizational and
individual objectives. Many companies obtain benefits such as increasing sales profits and
fulfilling social responsibility activities from Cause-Related Marketing as a strategic marketing
activity. The purpose of this study is to analyze the effects of message of Cause-Related
Marketing on consumer attitude, and to examine the moderating effects of ethical consumption
propensity, social trust and types of product(utilitarian vs. hedonic) on consumer’s product
attitude. The research results show that consumers tend to adopt a positive attitude towards
those advertisements with Cause-Related Marketing message. In the meanwhile, the ethical
consumption propensity and social trust also have moderating effects on Cause-Related
Marketing message’s influence, but the types of product have no moderating effect. Based on the
findings, the theoretical and managerial implication are discussed. In addition, some limitations
of this study and future research directions are discussed.
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