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Abstract

This study aimed to understand the value pursued when consuming performances for classical music
performance audiences, to identify the difference in influence by type, and to expand into the base of
academic research focusing on audiences who are consumers in classical music performances, which
was the existing supplier—centered. Also, this study tried to verify the effect of consumption value on
flow and satisfaction. and we aimed to prove whether consumption value leads to re—spectating
intention through structural relationship. For this purpose, a survey was conducted on the audience who
watched classical music performances within one year by applying consumption value theory, and the
analysis was conducted using smartPLS 3.0. As a result, functional value and emotional value had an
effect on flow. The second one is that functional value had a positive effect on satisfaction. The third
fact is that social value had a negative effect. Overall, the structural relationship between flow,
satisfaction, and re—spectating intention had a strong effect on each other. Implications of this study
are that the market characteristics and current status of classical music performances were examined,
and that an effective marketing strategy to increase the re—spectator rate was sought by finding out
the factors of audience's consumption value that affect viewing satisfaction.
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