https://doi.org/10.5392/JKCA.2019.19.05.082

M ZF S2AH0[¥2] AEXt F=lo] =80 O|x|l= g 4t
UTAUT 23S Sie=
A Study on the Influence of User Experience of Fashion Sharing Application on
Acceptance: Based on UTAUT Model

N
L e

Gi-Hyung Kim(clairegkim@naver.com)

20f

e Aflael BEoR elst I B Lulshs AL BRIl AR otk WH 6 A
27} E 7Y o] AaTE AR} H18S AEAOR AT 4 9lrY ARe AH% UZE ojod
& 9lth B 70 2HL BYY|4580lEUTAUT) 7|Wtoz A8 A% 4050 Bhil 34744 A
Bl 8o nXL 9% 20lg ABA0R WHlw, 36 44| TS B AU A 8 %715
Z70] Tt =olofl 7]eishs Zlojtk. ojo] ¥ AL A 39744 ofZeAol4 280l TF AT HFL
EAslsgom, FU GE WA FAA ARA ELAERY o ZeAold S A2 AueA B
3] 20~494] 014 3008 HAfOE HREAE AN 95

m;g

bo I
ot
e

41

1

PN o
i)

N

2,

£ ol&sto] AFE 4, ETA £4, 2l : AR, G3UGEAS HAl
SHACE 24 2, WA SH7A AHIAY ARBEEA, ARIAFRL ol8ll=o] SAA I FH, AP 2da
e FofRt Ao SRIFI:. o= mlA B AulAt et weje] 7]ofsh= ARGaEYd Sy} i ARE)
Hojol =2 S ARA Y S TR BE2 Sl 2/deRE 71/ AMBIAL lem, 71 BRER] 30~40t
9} tiEo] 20t AHRE QR AE A E 7HE AMIA EUE A 5= Q) 2 AT i 3R0] AHRE 0
W AZA ATE Rt 7|2 ARE AR Sa2 ojort glov, I A ARBARES tVdeR ARARIE 7
84 A9l FF A 24 ITE ARISHE Hieltk.

PS

% US| MEA B8 | 28 | SEVIE+30I12

ro,
Shs

ba}

D2 HEQH |

J

Abstract

Fashion cannot encourage co—consumption with other people as a personal item, but it can lead to
new consumer needs if fashion sharing service can professionally replace the time and cost of
purchasing and managing goods. The purpose of this study is to empirically investigate the factors
influencing the acceptance of fashion-sharing services based on the integration theory of user
acceptance and utilization (UTAUT), and to discuss the virtuous cycle and sustainability pursuit of
resources through the activation of the sharing. In this study, the research model for the acceptance
of fashion sharing applications is schematized, and the survey was conducted 300 women aged 20~49
years. The screens of 'Project Anne', a representative fashion sharing service in Korea, were provided
as a visual data. Reliability analysis, correlation analysis, confirmatory factor analysis, structural equation
analysis, and multiple group analysis were performed using SPSS 23.0 and AMOS 22.0 statistical
package for statistical analysis. As a result, efficiency and social influence positively influenced
behavioral intention to use, and age has found that efficiency and social influences modulate the
intensity of behavioral intention to use. Therefore, for the consumer acceptance and activation of
fashion sharing services, marketing activities emphasizing efficiency and strengthening social influence
factors are essential. Also, it is necessary to maintain the existing target group, 30~40s, and also
construct additional products and price services for the 20s. This study is of academic significance in
presenting basic data for empirical research on consumer acceptance of fashion sharing, and suggests
a study on the influence relationship among user experience components for real users in the future.
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