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Abstract

This study examines the ePortfolio structure of IT company design interns and the differences
among companies in 'Cofolios’ site for employment of design major students. First, we examine the
common configuration steps of ePortfolios [1. Project Brief—2-1. Investigation and Analysis—2-2.
Strategy development—2-3. \Virtualization, Final Design—2-4. Presentation, Evaluation, and
Improvement—3. Read More]. Secondly, all the sub-items used in the ePortfolio were organized into
words and classified into 6 stages. Finally, this was analyzed by majors and companies. Through this,
the interns of the IT companies can [2-2. Strategy development] and that they are actively utilizing the
‘connectivity' attribute linking the links. In addition, interns confirmed that the ePortfolio was structured
differently depending on their major and the desired company.
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