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Abstract

With the growth of information technology, people consume online video contents via mobile phone
without time and location constraints. Drawing upon uses and gratification theory, this study examines
the effects of usage motives and affinity on user activities on YouTube. Specifically, user activities are
subdivided into pre-viewing and during-viewing activities in this study. Results show that convenient
entertainment and social interaction are the significant indicators for pre—viewing activities, whereas five
different motives significantly influence during—viewing activities. Furthermore, affinity is the significant
determinant of the both activities. The theoretical and practical implications are also discussed.
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