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Abstract

The purpose of this study was to examine how the consumer's entertainment, information, relevance,
reliability, and perceived invasion affect the avoidance of advertising. Besides, the purpose of this study
was to examine whether there is a difference according to the country and age in the effect of
advertisement characteristics on the evasion. This study investigated the avoidance of mobile
advertising among 254 Koreans and Chinese publics in their 20's and 40's, evaluated the results in
terms of comparative analysis. Collected data were verified by multiple regression analysis and
hierarchical regression analysis. The higher the advertising entertainment and relevance, the lower the
avoidance of advertising. The higher the perceived penetration, the higher the avoidance of advertising.
Besides, there were differences by country and age in the effects of advertising entertainment,
information, relevance, and reliability on ad avoidance. The implications of this study are to find out how
to reduce the mobile advertising avoidance of consumers by identifying the predictive factors that cause
the avoidance of advertisements by country and age.
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