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Entrepreneur Speech and User Comments: Focusing on YouTube Contents
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Abstract

Recently, YouTube's growth started drawing attention. YouTube is not only a content-consumption
channel but also provides a space for consumers to express their intention. Consumers share their
opinions on YouTube through comments. The study focuses on the text of global entrepreneurs'
speeches and the comments in response to those speeches on YouTube. A content analysis was
conducted for each speech and comment using the text mining software Leximancer. We analyzed the
theme of each entrepreneurial speech and derived topics related to the propensity and characteristics
of individual entrepreneurs. In the comments, we found the theme of money, work and need to be
common regardless of the content of each speech. Talking into account the different lengths of text,
we additionally performed a Prominence Index analysis. We derived time, future, better, best, change,
life, business, and need as common keywords for speech contents and viewer comments. Users who
watched an entrepreneur's speech on YouTube responded equally to the topics of life, time, future,
customer needs, and positive change.
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Bill Gates 3 1,729 576 2,690 43,631 16 25
Mark Zuckerberg 3 4,050 1,350 1,645 40,496 25 10
Steve jobs 3 9,761 3,254 17,107 281,168 16 29
Sundar Pichai 3 2,581 860 10,136 15 4
Jack Ma 3 1,941 647 3,169 54,677 17 28
Jeff Bezos 4 18,731 4,683 1,928 45,159 23 2
ELon Musk 4 10,290 2,573 4,360 101,411 23 10
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= Bill Gates ELon Musk Jack Ma Jeff Bezos Ll Steve jobs Sundar Pichai
Zuckerberg
1 people house people time people life people
2 lives people opportunity people world iphone Google
3 time company rejected space access ipod life
4 work able happy Amazon start device technology
5 millions work old company time software times
6 better try lelarn need question user important
7 working create business business everyone use work
8 problem times believe life purpose touch time
9 day best company probably Internet today core
10 software important life energy friends change crazy
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2 Aog Yehon AHE 5A5H= business7t
H2oME 2 PIE Bt I HE ©]o] need,

world7} ¥& HFo Hiojz FA)
o] HopoA oA Tt FAo|2 53
ZF3W19] ALo|% moneys oAt
S0l A4 FA0lH, timed world7F & 259
FA o= SASIATE AFE A AMES] HFolA
g o Sojgt shlol deaths} foolisholch. o]

time,
Money+=
o} mA

A F5F07 5A5H= Tl change, life, bestO]
o} 729 &th2 mXold] AHLET] Ao = life,
better, time®| 3520 FA3ICt oA AIE
ThA| Qofste] AMET o] TEHE St
Motk #& HPotd the [ 419 2ol Fgd
t}. best, future, change’} AEEY} AZA 2%
PI7} 27} g+ HAojolH better, time, world,
business, need7} 94ET} oA FTEO= YE

dolt QYT R2S POR B A BHME & U 94y s9old,
E53lon Pl EAME SA4%t. AMET A3
E 3. 7|97t HAEN =2 2F A X0 &4
Bill gates Elon musk Jack Ma
Speech comments Speech comments Speech comments
lives 8.4 love 2.2 create 4.0 need 3.1 start 3.7 business | 4.8
best 4.8 best 2.1 future 3.3 future 3.0 life 3.1 best 2.5
future 4.3 hope 1.8 best 3.0 change 2.8 look 2.9 inspiring | 2.3
change 3.4 technology | 1.5 technology | 2.8 money 25 idea 2.7 hope 2.0
time 2.8 change 15 energy 22 shit 1.9 best 26 believe 1.9
better 27 time 14 Internet 2.1 better 1.8 change 22 love 1.8
life 26 need 13 better 1.9 world 1.6 sure 2.0 money 1.3
world 25 money 1.3 need 1.7 time 15 world 1.6 time 1.2
working 2.4 world 1.1 important 14 lol 1.4 business 15 life 1.0
business | 2.2 life 0.9 time 0.7 love 1.1 important | 0.7 world 0.6
Jeff Bezos Mark Zuckerberg Steve jobs Sundar Pichai
Speech comments Speech comments Speech comments Speech comments
energy 2.2 | business | 5.7 | access 3.9 | money 48| ues 7.4| death 2.4 | technology | 5.3| best 2.6
business 1.9 | money 3.3 | question 3.2 | need 2.5 | everything 5.9| foolish 2.3 | important 3.8 anyone | 2.3
long 17| human | 20 | lives 26| sue | 22| best 48] $°19° | 23 | diferent | 38 " | 23
need 1.6 | need 1.9 | world 2.5 | human 2.1 | talk 3.3| die 2.2 | life 3.5 words 2.1
life 1.4 | time 1.9 | Internet 1.9 | better 1.8 | start 3.2| life 2.0 | use 3.1| hope 2.1
sure 1.4 lol 1.9 | important | 1.7 | lol 1.7 | change 29| true 1.9 | working 2.8| life 1.6
time 1.3 | better 1.6 | look 1.6 | time 15| idea 2.3 world 1.8 | better 2.6| love 15
important | 1.0 | love 1.2 | time 1.6 | world 1.3 | need 2.1| best 1.7 | future 2.5| true 15
quesiton 1.0 | world 0.9 | sure 1.6 | love 1.2 | Internet 1.8| time 16 | time 1.4| better 13
world 0.8 | life 0.8 | need 1.0 life 0.6 | life 1.1] love 1.6 | world 1.1] time 1.1
B 4. Q2] %2 FHO 35 B
Bill gates Elon musk Jack Ma Jeff Bezos Zuchlf::gerg Steve jobs Sundar Pichai
S C S C S C S C S C S C S C
best 4.8 2.1 2.6 2.5 4.5 1.7
better 1.9 1.8 2.6 1.3
change 34 15 29 2.3
time 2.8 1.4 1.3 1.9 1.6 1.5 Bl 1.1
future &3 3.0
world 25 1.1 25 13
life 3.1 1.0 1.1 2.0 &5 1.6
business 1.9 5.7
need 1.6 1.9 1.0 25
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