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Abstract

In today's society, competition of talents is a critical factor of success in modern enterprises due to
living in the era of knowledge economy. Also, success of a modern enterprise can be defined by the
brand equity or value of the company name defined by general public (functional) and its employees
(symbolic). Company brand equity is a subjectively defined by each employee. This article aims to link
the relations between employee's perception of employer brand equity to employees' job performance
and turnover intention.

In order to empirically verify the effects of employer brand on employee's organizational commitment,
performance, and turnover intention, study conducted the general employees working for MNC in the
field of e-commerce, IT, and Networking business based in China. Total 235 questionnaires were used
for the empirical analysis and SPSS 21.0 statistics package was used to analyze the collected data. The
results can be summarized as follows:

(1) Both the functional employer brand and the symbolic employer brand equity have a significantly
positive impact on organizational commitment. (2) Both the functional employer brand equity and the
symbolic employer brand equity have a significant positive impact on employee performance. (3)
Neither the functional employer brand equity nor the symbolic employer brand equity confirmed the
negative relationship between turnover intentions. (4) Organizational commitment play the intermediary
role in the impact of employer brand equity on employees' work performance.
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